
commerce germany
O F F I C I A L  P U B L I C A T I O N  O F  T H E  A M E R I C A N  C H A M B E R  O F  C O M M E R C E  I N  G E R M A N Y

17.70September 2013    VOL 11   ISSUE 4

Free Trade in the Fast Lane 
On the Way to a Transatlantic Trade Agreement
  Cover Story: Smarter Cars, Better Mobility 

  Top 50: The Leading US Firms in Germany

  Member POV: TTIP and the Auto Industry

  The Mattes Strategy: Interview with the President



Deutsche Bank

„ Ich will einen verlässlichen 
 Partner für meine Finanzierung. 
Auch in unsicheren Zeiten.“

Deutsche Bank 
Firmenkunden  Finanzierung

 Individuell zugeschnittene  
Finanzierungslösungen

 Zugang zu öffentlichen  Fördermitteln

Umfangreiche Branchenkenntnisse

Es gibt einen Weg, vertrauensvoll  zusammen- 

Deutschen Bank für den Mittelstand.

Sprechen Sie jetzt mit uns 
in einer unserer Filialen.



Matthias Ruete
Director-General, European Commission 
for Mobility and Transport

Our ambitious transportation 
goals require an equally  
ambitious vision

Nearly all transportation in Europe depends on oil, almost 85% of which is imported. Road 
transportation alone accounts for 71% of all carbon dioxide emissions. 

As we gradually move toward a resource-efficient economy, it is clear that Europe needs to 
modernize and transform its transportation system. We need to develop alternative fuels and 
reduce oil dependency; we need to build infrastructures that support innovations; and we need 
to do these things in a way that spurs economic growth and industrial leadership. 

These ambitious goals require an equally ambitious vision. The European Commission’s trans-
portation strategy aims for a 60% reduction in CO2 emissions by 2050. It has set substantive 
goals for different modes of transportation, including emission-free city logistics in major urban 
centers by 2030 and the phaseout of conventionally fueled vehicles in cities by 2050. It also calls 
for the development of aviation fuels with 40% lower CO2 emissions by 2050 as well as a 40% 
reduction in emissions from ships. 

The development of innovative and alternative fuels is vital to reaching these targets. But a vicious circle 
is at work here: Alternative-fuel vehicles are still too expensive and not enough refueling stations have been 
built yet. This has dampened consumer demand, which prevents the vehicles from becoming cheaper and 

the refueling stations from being constructed. To break this cycle, the Commission 
has proposed the adoption of common EU-wide standards as well as binding targets 
for member states to establish a minimum level of infrastructure for clean fuels. This 
includes increasing the number of electric charging stations and adopting a uniform 
plug for electric cars throughout the entire EU to support e-mobility technologies in 
gaining a market foothold. Germany currently has about 1,950 stations but hopes to 
reach 150,000 by 2020, opening up a market of 1 million electric vehicles. 

In urban areas, where a quarter of EU transportation emissions originate, e-mobility is key to radically 
changing the way public and private transportation is organized. But it is not only about changing how vehi-
cles move. E-mobility will also trigger further developments in information and communications technologies 
such as intelligent transportation systems (ITS) and smart grids. These technologies will help German and  
European industries remain competitive while also improving the country and continent’s environmental  
and safety record. For years now the EU has been helping to prepare Europe’s transportation sector for a 
low-carbon economy. On top of their potential to improve road safety, reduce congestion and optimize the 
use of existing infrastructure, ITS can significantly mitigate the environmental impact of road transportation. 
Because of these many benefits, the EU should and will continue to invest in ITS. 

Smarter Transportation  
for a Greener Future

a m c h a m  g e r m a n y  v i e w p o i n t

TR ANSATL ANTIC
Business Conference

Seventh Annual Transatlantic Business Conference
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Hilton Frankfurt Airport, Frankfurt/Main

Additional Information:
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Generation Future:
Emission-free electric driving. 
Driving a vehicle on plug-in energy is tremendous fun – and so the popularity  
of electric drive systems continues to grow. Many of the models of our brands 
Mercedes-Benz, smart, Fuso and Freightliner already run on electricity. Fully  
electric and eco-friendly. With the broadest range of alternative drive systems  
around, for both passenger cars and commercial vehicles, Daimler is truly  
setting the pace when it comes to emission-free driving. 

www.daimler.com
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STREET 
SMARTS

Future Tense: Car-to-X Communications
Vehicles of the future are expected to use car-to-car and car-to-infrastructure communications to deliver a  

safer, more efficient and more comfortable driving experience. Drivers will receive advance warning and  

continuous updates about traffic jams, roadwork and necessary detours. 

F
ord recently participated in a large-scale 
field operational test called Safe and Intelli-
gent Mobility – Test Field Germany (simTD). 
The four-year joint project with leading 

German automotive manufacturers, component 
suppliers, communications companies, research 
institutions and public authorities was successful-
ly concluded in June 2013. The initiative provided 
a framework for testing more than 30 features  
under everyday use conditions. The program  
involved a total of 500 test drivers in 120 vehicles 
logging more than 41,000 hours and 1.6 million kilo- 
meters on public roads in the Frankfurt/M region 
and cost approximately 169 million, of which 130 
million was provided by the German government. 

All about foresight

One of the technologies tested during the 
project was a car-to-car communications system 
developed by the company to alert drivers about 

emergency braking situations: The system 
transmits a wireless signal from a braking 
car that triggers a dashboard warning in 
the vehicles behind it, thereby cautioning 
drivers even if their view is blocked. The 
study found that this technology could en-
able an alerted driver to mitigate a collision 
or to avoid it all together. While further 
testing is needed, implementation remains 
a possibility in the foreseeable future.

Staying up to date

Twenty specially equipped Ford S-MAX 
models were used to test the potential of 
car-to-x communications, focusing on, among  
other features, the company’s Obstacle Warn-
ing system, which alerts drivers to the pres-
ence, position and type of a potential road haz-
ard, as well as a Traffic Sign Assistant, which  
ensures that the vehicle remains in contact with  

The system cautions 
drivers even if their  
view is blocked
Prof. Pim van der Jagt
Managing Director, Ford Research  
& Advanced Engineering Europe
Ford-Werke GmbH
www.ford.com

traffic management centers for up-to-date  
information. 

Another technology tested over the course of 
the simTD project included public traffic manage-
ment, which provides exact traffic prognoses and 
identifies likely traffic scenarios and their impact 
at the relevant point in the journey. 

Cross-industry programs such as the simTD 
project are crucial for helping automakers har-
monize standards globally. They also enable the 
deployment of faster, more efficient and more 
economical technologies. �

The German affinity for the automobile is 

legendary. It’s no wonder, then, that German 

markets are ripe for the next generation of 

cars, where mobility meets technology and 

each journey is better than the last. Getting 

around town and hitting the highway in the 

safest, easiest way possible – that’s the driving 

force behind these member companies.
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  Smoother driving through network technologies

  Safer roads through sensor fusion

  Smarter connections through communications 

Banding Together for a Smarter World
Around the globe, cities keep growing – and with them, a slew of new mobility challenges. 

The need for innovative concepts to tackle these challenges has never been greater. 

I
ntelligent transportation systems (ITS) are key 
to realizing safer, more ecofriendly and more 
comfortable ways of connecting people. To 
achieve this vision, Toyota is pursuing an in-

tegrated approach that connects people, vehicles 
and the traffic environment. 

Zero casualties from traffic accidents 

The aim of the company is to improve safety 
by applying ITS in its development of mobility 
technologies. These innovations use an integrat-
ed safety management concept that considers 
normal vehicle operation as well as collisions. 
Cooperative vehicle-infrastructure systems (CVIS) 
create safer driving experiences by making it pos-
sible for vehicles to directly communicate with 
each other and with pedestrians in order to en-
sure a continuous exchange of information. Using 
this system, frontal collisions between vehicles 
and pedestrians at intersections – where hazards 
are often difficult to see – can be prevented.

Making an ecofriendly lifestyle simple

Advanced information and communications 
technologies have opened up new approaches 
to connecting people, vehicles and the commu-
nity in order to solve problems such as rising 
carbon dioxide emissions. The next generation 
of vehicles, which includes plug-in-hybrid, elec-
tric and fuel-cell vehicles, will play an especially 
important role in reducing CO2 emissions. How-
ever, as these vehicles become more ubiqui-
tous and an increasing number of cars come 
to rely on electricity to charge their batteries, 
society’s peak power demands will rise. As a re-
sult, the increased use of hydrogen storage and 
the development of “smart power demand” 
are needed. The linking of homes, people and 

cars enables the smart use of renew-
able energy, which in turn supports a 
comfortable, environmentally friendly 
lifestyle. To foster this development on 
an international level, Toyota partici-
pates in projects like intelligent Zero  
Emission Urban System – iZEUS. 

New connections for everyday 
routes

Ha:mo, or Harmonious Mobility Network, 
is a company concept that efficiently combines 
private-car usage and public transportation to 
make transit more community and people friendly. 
Ha:mo currently offers two separate services – 
Ha:mo NAVI, a route guidance system that com-
bines automobiles and public transportation, and 
Ha:mo RIDE, a car-sharing system that uses ultra-
compact electric vehicles. Ha:mo provides a reli-
able mobility network for people on the 
go, whether they’re heading 

Cooperative vehicle-infra-
structure systems create 
safer driving experiences 

Dr. Stephan Herbst
General Manager 
Toyota Motor Europe
www.toyota.eu

to meet a client or simply making a trip to the 
grocery store. The future of mobility is connected 
mobility – and ITS will be its driving force.  �
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T
he new generation of the S-Class – which, 
like its predecessors for the past four dec-
ades, is built in the company plant in Sin-
delfingen – combines safety and comfort 

with lightweight design and outstanding efficien-
cy. This was made possible through innovative 
developments like new aluminum-hybrid body 
shells and numerous driver assistance systems. 

A key factor in modern intelligent-drive tech-
nologies is the networking of all systems, which 
safety experts call 
“sensor fusion.” In 
the new S-Class, the 
sensor system, includ-
ing a stereo camera 
and multistage radar 
sensors, is effectively 
fused, offering sup-
port functions ranging from relief and increased 
comfort for the driver to providing alerts about 
possible dangers and taking corrective actions in 
an emergency. The aim of such fusion is to ensure 

Intelligent Transportation, Made in Germany 
With new production technologies and innovations in automotive engineering, car manufacturers are working  

to ensure the highest standards of safety, comfort and efficiency in their latest generations of automobiles.  

This has been Mercedes-Benz’s experience with the new S-Class. 

comprehensive protection, not just for the occu-
pants of a car with this kind of technology but for 
everyone else on the road as well. 

Connected manufacturing

Passenger car production at the Sindelfin-
gen plant benefits from its close links with the 
on-site facilities for research as well as vehicle 
and manufacturing engineering. All versions of 

the new S-Class are finally 
assembled on one line, 
which represents a high 
degree of manufacturing 
versatility. This is possible 
thanks to a highly quali-
fied and motivated work-
force that has thoroughly 

prepared itself for the new model. The workforce 
is in turn supported by innovations in manufac-
turing – for example, a new “pick by projec-
tor” logistics support system indicating to the  

workers which storage unit contains the next 
required component.

The human factor

Human performance and technological inno-
vations also join forces in the body shop. To build 
the lightweight and stable hybrid body shell, 
experts from vehicle and manufacturing engi-
neering introduced additional mechanical joining 
technologies to volume production, complete 
with innovative inline control. This allows for a 
high level of manufacturing quality.

The cutting-edge automotive engineering and 
efficient, highly capable manufacturing techniques 
that go into the new S-Class represent the future 
of the automotive industry. Qualities such as these 
will ensure the “Made in Germany” brand remains 
successful in markets around the world. �

Ursula Schnabl
Freelance journalist on behalf of Daimler AG
www.daimler.com

Human performance and  
technological innovations join 

forces in the body shop



Today you can manage supply chains in a more targeted manner.
From locations throughout Germany to destinations throughout the US. Door to door by air or ocean 
freight. DB Schenker’s dense network off ers a broad range of transportation options along with 
top-notch logistics solutions tailored to your industry. There is no task too tough, no freight too large, 
no distance too great, no location too remote. Put us to the test: www.dbschenker.com/de

 Not everything should be 
left up to chance ...

a m c h a m  g e r m a n y  a s k s

� What aspect of transatlantic relations works 
best?
� The common experience of building and sup-
porting democratic structures in Europe after 
World War II coupled with the fall of the Iron Cur-
tain has helped us achieve a profound understand-
ing of one another and made it possible to cooper-
ate closely in daily and strategic decisionmaking. 

� What changes to the transatlantic relation-
ship are necessary?
� Both parties have to define and ultimately 
accept their new roles in the changing global 
environment, ideally while maintaining a strong 
partnership. 

� What was the last book you read?
� “How Countries Compete,” by Richard H. K. 
Vietor. Understanding individuals’ and countries’ 
behavior on the international stage requires a 

deep understanding of their history and their 
approach toward business, especially in today’s 
fiercely competitive world. Vietor’s book provides 
excellent insight into this topic.

� What is your favorite German or American 
food or dish?
� My overall favorite is steak. When focusing on 
German cuisine, I would go for schnitzel (even 
though it’s officially Austrian).

� Who, living or dead, do you admire most?
� My family members, without a doubt.

� What is your favorite place in the US or  
Germany and why?
� In the US, it’s New York – the true metropolis. 
In Germany, I have two favorite cities: Berlin and 
Frankfurt/M. The former is a great place to live, 
the latter a great place to work.

Bartho Schröder 
Managing Director 
Corporate Customers Division 
Landesbank Berlin AG 
Badensche Str. 23 
10715 Berlin 
T +49 30 245-62416 
E bartho.schroeder@lbb.de 
W  www.lbb.de

� ABOUT THE COMPANY

Landesbank Berlin AG is a universal bank 
headquartered in the German capital. The 
historical core of LBB is Berliner Sparkasse, 
founded in 1818, whose pillars include retail 
banking and regional corporate banking. 
Since its founding, Berliner Sparkasse has 
continuously fulfilled a public-sector  
mandate to serve the city. The bank is the 
market leader in Berlin and stands for client 
orientation, fairness, security and modernity.



Wenn aus  einer kleinen Bewegung 
ein riesiger Fortschritt wird.

* UPE der Ford-Werke GmbH zzgl. Überführungskosten, gilt für einen Ford Kuga Trend „2x4“ (MJ 2013), 1,6 l Eco-
Boost-Benzinmotor, 110 kW (150 PS), für den privaten Endkunden (nicht für Werkangehörige). Details bei allen 
teilnehmenden Ford Partnern. 

Kraftstoffverbrauch (in l/100 km nach VO (EG) 715/2007 und VO (EG) 692/2008 in der je-
weils geltenden Fassung): 8,3 (innerorts), 5,6 (außerorts), 6,6 (kombiniert). CO2-Emissionen: 
154 g/km (kombiniert).

Abbildung zeigt Wunschausstattung

DER NEUE FORD KUGA
 Sensorgesteuerte Heckklappe

Ist es dieser Moment, wenn Sie mit vollen Händen im Regen 
stehen und dann die sensorgesteuerte Heckklappe des neuen 
Ford Kuga zum allerersten Mal mit einem kleinen Wink Ihres 
Fußes öff nen können? Ja, genau dieser Moment. ford.de

AB € 20.990,-*
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Launched on Oct. 1, 2012, Mondelez 

International Inc. is a new company 

in both name and strategy.

E
ating is both an essential part of life and 
one of its joys. For years, we’ve been help-
ing to create daily bites of joy for consum-
ers. As lifestyles and eating habits change, 

we’ve begun to take snacking in a new direction 
as well. We have spoken with consumers and de-
veloped a deeper understanding of not only how 
we snack, but why we snack as well.

Making snacking more joyful 

We already have iconic brands that snack lov-
ers of all kinds enjoy throughout the day. Mon-
delez International is a world leader in chocolate, 
cookies, chewing gum, candy, coffee and pow-
dered beverages, with billion-dollar brands such 
as Milka, Jacobs, Oreo, Cadbury and LU. With the 
aim of transforming snacking, we delight our con-
sumers with exciting tastes, innovative products 
and fresh thinking that fi t into modern lifestyles. 

Protecting the well-being of our planet

As a leading food company, we continue to 
evolve the way we do business to reduce our 
environmental impact and enhance our contribu-
tion to society – whether by investing in sustain-
able agriculture, eliminating waste or promoting 
healthy lifestyles. Since the company’s launch, 
we’ve committed $600 million for the next 10 
years through our Cocoa Life and Coffee Made 
Happy initiatives, which ensure sustainable raw 
materials while also creating thriving communi-
ties that benefi t millions of people in the devel-
oping world.

To meet the diverse needs of consum-
ers, Mondelez also focuses on reformulating 
our products to reduce calories, fat, sugar and 
salt. We complement this by offering portion-
controlled packaging and providing more 
nutritional information, so people can make 
informed choices about the foods they eat. We also 
engage in responsible advertising, with particular 
sensitivity to children. 

In addition, Mondelez International 
remains committed to building community 

  World-leading snack food company      Famous food brands under one roof       Successful sustainability efforts

Jürgen Leiße
President, Germany, Austria 
and Switzerland
Mondelez International Inc.
Langemarckstr. 4-20
28199 Bremen
www.mondelezinternational.de

� ABOUT THE COMPANY

Mondelez International Inc. is a global snack 
food producer. The company generated 
revenues of $35 billion in 2012. Its 110,000 
employees create delicious snacks in 165 
countries. Mondelez International is a proud 
member of the Standard and Poor’s 500, NAS-
DAQ 100 and Dow Jones Sustainability Index.

Mondelez International: Unleashing 
a Global Snacking Powerhouse

partnerships that empower people with the healthy 
habits needed to achieve holistic well-being. 
Over the last 25 years, we’ve contributed more 
than $1 billion in cash and food to charitable 
organizations.  �



Die internationale Klinik Ihres Vertrauens bei
Rückenschmerzen und  

Wirbelsäulenerkrankungen

  Diagnostik, Therapie, Nachsorge und Prophylaxe
  Patientenschonende ganzheitliche Therapiekonzepte
  24-Stunden – ambulante und stationäre Versorgung

Präzision!

Für all Ihre Fragen und Anliegen rund um 
Ihre Wirbelsäule haben wir eine Antwort:

Avicenna Klinik
Paulsborner Straße 2  10709 Berlin
Tel.: (030) 23 60 83-0  Fax: (030) 23 60 83-311
info@avicenna-klinik.de
www.avicenna-klinik.de
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A
utomaker Ford-Werke GmbH once 
again tops the ranking, with sales 
of nearly 116.6 billion in 2012. 
ExxonMobil Central Holding GmbH 

held on to second place, with total revenue of 
114.4 billion. Moving up one rung to third place, 
Phillips 66 Continental Holding GmbH generated 
an estimated 111.8 billion in revenue, and Adam 
Opel came in fourth in this year’s survey, with 
sales reaching nearly 111.5 billion.  

Promoting growth for the future

In addition to the ranking, AmCham Germany 
asked top executives for their perspectives on 
Germany as an investment location. Most 
expressed the need for reforms in order to 
maintain Germany’s position as a leading eco-
nomic power in the future. According to 86% 
of survey respondents, sustainable growth 
can best be achieved by fostering innovation 
through research and development. Further-
more, 57% of respondents see a continuing 
need to tackle instability caused by the eco-
nomic downturn in the eurozone. Nearly half 
of respondents (46%) also listed the avail-
ability of skilled and qualifi ed workers as a 
prerequisite for future economic growth.

Leading the Pack
AmCham Germany’s annual survey of the top 50 US companies in Germany 

produced mixed results this year, as the European sovereign-debt crisis 

continued to make itself felt. Nevertheless, companies averaged growth of 1.3% 

in 2012, a higher rate than Germany’s overall economy.

Removing barriers to investment

Nearly two-thirds of surveyed companies 
intend to invest in Germany over the next four 
years. However, with the right conditions for 
growth, more companies would be encouraged 
to increase their business presence. Over half of 
those surveyed (57%) feel bureaucracy and over-
regulation represent the largest impediments 
to US investors in Germany. Roughly 51% of 
respondents called for measures to tackle rising 
energy costs, and another 51% listed inadequate 
labor-market fl exibility as an investment concern.

The top US employers in Germany

To accompany the ranking of top companies, 
AmCham Germany also compiled a list of the 
top 30 US employers in Germany. In 2012, these 
companies provided over 350,000 jobs, refl ect-
ing the attractiveness of Germany’s highly skilled, 
educated workforce to US investors.  �

  For more information about the 
AmCham Germany ranking of the top 
50 US companies in Germany, please 
visit www.amcham.de or contact 
Daniel Hawk at dhawk@amcham.de

TOP US EMPLOYERS IN GERMANY

Company Employees

1. McDonald's Deutschland Inc. 64,2651

2. Ford-Werke GmbH 24,362

3. IBM Gruppe 22,0002

4. Adam Opel 21,097

5. Johnson Controls 20,0002,3

6. ManpowerGroup Deutschland GmbH 20,000

7. United Parcel Service 
Deutschland Inc. & Co. OHG

16,000

8. Douglas Holding AG 15,2414

9. Procter & Gamble Germany 13,000

10. Coca-Cola Deutschland 12,0002

11. TRW Automotive Deutsche Gruppe 10,685

12. Hewlett-Packard GmbH   9,872

13. Aramark Holdings GmbH & Co. KG   7,500

14. GE Deutschland   7,5002

15. Goodyear Dunlop Tires Germany GmbH   7,400

16. Deere & Company - European Offi ce   7,2204

17. Federal-Mogul Holding Deutschland GmbH   6,700

18. Lear Corporation Beteiligungs GmbH   6,5002

19. 3M Deutschland   6,200

20. Abbott GmbH & Co. KG   6,0002,5

21. Terex Germany GmbH & Co KG   5,8804

22. Honeywell Deutschland   5,800

23. Caterpillar Gruppe   5,5002,6

24. Dow Gruppe Deutschland   5,200

25. Eaton Gruppe   5,0002

26. United Technologies Corporation   5,0002

27. Tyco Electronics AMP GmbH 
a TE Connectivity Ltd. Company

  4,500

28. AGCO GmbH   4,100

29. Parker Hannifi n GmbH   4,003

30. QVC Deutschland   3,7004

1) Including franchises.   
2) Estimate.
3) Data for Johnson Controls Automotive Experience, Power Solutions  
    and Building Effi ciency.   
4) Data taken from company website.
5) Company split in January 2013 into Abbott GmbH & Co. KG and 
    AbbVie Deutschland GmbH & Co. KG; data including both companies.
6) Data including Caterpillar Motoren GmbH & Co. KG and Caterpillar 
    Financial Services GmbH.

  
 

  

  
 

 

   

 

 

www.eabo.biz
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Company Top executive(s) Address Sales in 2012 (5) Employees US parent company Branch/industry

1. Ford-Werke GmbH
www.ford.com

Bernhard Mattes Henry-Ford-Str. 1
50725 Cologne

16,570,000,000 24,362 Ford Motor Company 
Dearborn, MI

Automotive

2. ExxonMobil Central Europe 
Holding GmbH
www.exxonmobil.de

Dr. Manfred G. Bullinger 
Dr. Gernot K. Kalkoffen 
Herbert Krebühl

Caffamacherreihe 5
20355 Hamburg

14,400,000,000
incl. petroleum 
tax   

3,226 Exxon Mobil Corporation 
Irving, TX

Oil and gas (upstream 
and downstream), 
chemicals

3. Phillips 66 Continental 
Holding GmbH
www.jet-tankstellen.de

Barry Quinn Caffamacherreihe 1
20355 Hamburg

11,800,000,000
estimate incl. 
petroleum tax

250
estimate

ConocoPhillips 
Houston, TX

Energy

4. Adam Opel1

www.opel.de
Dr. Karl-Thomas 
Neumann

Friedrich-Lutzmann-Ring 1
65423 Rüsselsheim

11,460,577,774 21,097 General Motors Corporation 
Detroit, MI

Automotive 

5. GE Deutschland1

www.ge.com/de
Ferdinando Beccalli-Falco
Georg Knoth

Leopoldstr. 8
80802 Munich

10,505,000,000
estimate

7,500
estimate

GE Equipment Services 
Stamford, CT

Technology, service, 
financial services

6. IBM Gruppe1

www.ibm.de
Martina Koederitz
Rügen Leicht

IBM-Allee 1
71139 Ehningen

8,800,000,000
estimate

22,000
estimate

IBM Corporation 
Armonk, NY

IT

7. Amazon.de GmbH
www.amazon.de

Ralf Kleber Moosacher Str. 51
80809 Munich

6,600,000,000
estimate

2,500
estimate

Amazon.com, Inc. 
Seattle, WA

Internet retail

8. Hewlett-Packard GmbH
www.hp.com/de

Heiko Meyer Herrenberger Str. 140
71034 Böblingen

6,590,000,000 9,872 Hewlett-Packard Co. 
Palo Alto, CA

IT

9. Philip Morris1

www.pmi.com
Werner Barth Am Haag 14

82166 Gräfelfing
6,000,000,000
estimate incl. 
tobacco tax

2,400 Philip Morris International
New York, NY

Tobacco

10. Procter & Gamble Germany1

www.de.pg.com
Dr. Peter Constantin Loebus
Gerhard Ritter
Pirjo-Marjatta Väliaho

Sulzbacher Str. 40
65823 Schwalbach

5,000,000,000
estimate

13,000 The Procter & Gamble Co. 
Cincinnati, OH

Consumer goods

11. Dow Gruppe Deutschland1

www.dow.com
Ralf Brinkmann Am Kronberger Hang 4

65824 Schwalbach
3,830,000,000 5,200 The Dow Chemical  

Company 
Midland, MI

Chemicals, plastics

12. Johnson Controls1,2

www.johnsoncontrols.com
Dr. Beda Bolzenius
Dr. Reiner Spatke

Industriestr. 20-30
51399 Burscheid

3,600,000,000
estimate

20,000
estimate

Johnson Controls, Inc. 
Glendale, WI

Automotive

13. Ingram Micro Holding GmbH
www.ingrammicro.de

Karl-Heinz Müller Heisenbergbogen 3
85609 Aschheim

3,300,000,000
estimate

1,5003 Ingram Micro Inc. 
Santa Ana, CA

IT distribution

14. Deere & Company -  
European Office1

www.deere.de

Horst Graf 
Markwart von Pentz 
Christoph Wigger

John-Deere-Str. 70
68163 Mannheim

3,290,000,0003 7,2203 Deere & Company 
Moline, IL

Farm equipment

15. McDonald's Deutschland Inc.
www.mcdonalds.de

Holger Beeck
Branislav Knezevic

Drygalski-Allee 51 
81477 Munich

3,247,000,000 64,265
incl. franchises 

McDonald's Corporation 
Oak Brook, IL

Quickservice 
restaurants

16. Microsoft Deutschland GmbH
www.microsoft.de

Dr. Christian P. Illek Konrad-Zuse-Str. 1
85716 Unterschleißheim

3,100,000,000
estimate

2,800 Microsoft Corporation 
Redmond, WA

IT, software

17. Cargill Deutschland1

www.cargill.com
Ludger te Laak
Dr. Christoph von Reden 
Hermann Steep

Cerestarstr. 2
47809 Krefeld

3,000,000,000 1,750 Cargill, Inc. 
Wayzata, MN

Food manufacturing

18. TRW Automotive Deutsche Gruppe1

www.trw.com
Frank Müller Mergenthalerallee 45-47

65760 Eschborn
2,676,000,000 10,685 TRW Automotive Inc. 

Livonia, MI
Automotive supplies  
and systems

19. Abbott GmbH & Co. KG4

www.abbott.de
William J. Chase
Dr. Friedrich Richter
Kathy Turner
Alexander Würfel

Max-Planck-Ring 2
65205 Wiesbaden

2,600,000,000
estimate

6,000
estimate

Abbott Laboratories Inc. 
Abbott Park, IL

Healthcare and social 
assistance

20. Intel1

www.intel.com
Christian Lamprechter
Hannes Schwaderer

Dornacher Str. 1
85622 Feldkirchen

2,500,000,000
estimate

450
estimate

Intel Corporation  
Santa Clara, CA

Computer components

21. Douglas Holding AG
www.douglas-holding.de

Dr. Henning Kreke Kabeler Str. 4
58099 Hagen

2,316,500,0003 15,2413 Advent International Corp.
Boston, MA

Retail stores

22. 3M Deutschland1

www.3m.com
Reza Vaziri Carl-Schurz-Str. 1

41453 Neuss
2,300,000,000 6,200 3M Corp. 

St. Paul, MN
Multitechnology

23. United Technologies Corporation1,5

www.utc.com
Hartmut Engler Otisstr. 33

13507 Berlin
2,300,000,000
estimate

5,000
estimate

United Technologies 
Corporation
Hartford, CT

High-tech products 
and research

24. Coca-Cola Deutschland1

www.coca-cola-gmbh.de
Hendrik Steckhan Stralauer Allee 4

10245 Berlin
2,250,000,000
estimate

12,000
estimate

The Coca-Cola Company 
Atlanta, GA

Beverages

25. Mondelez Deutschland GmbH6

www.mondelezinternational.de
Jürgen Leiße Langemarckstr. 4-20

28199 Bremen
2,150,000,000
estimate

3,400
estimate

Mondelez International, Inc. 
Northfield, IL

Food manufacturing

26. Apple GmbH
www.apple.com

Elisabeth Rafael Arnulfstr. 19
80335 Munich

2,100,000,000
estimate

500
estimate

Apple Computer, Inc.
Cupertino, CA

Computers and IT 
services

Note: If more than one top executive is given, names are listed alphabetically.

1)  In cases where no corporate identity is given (e.g., GmbH, AG or KG), sales are generally 

combined from multiple sources; that is, from various associated companies. 

2) Data for Johnson Controls Automotive Experience, Power Solutions and Building Efficiency.

3) Data taken from company website. 
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27. Caterpillar Gruppe1,7

www.cat.com
Thomas Frake 
Detlef Fuchs
Elizabeth Miles 
Oswald Schöffel 

Falckensteiner Str. 2
24159 Kiel

2,000,000,000
estimate

5,500
estimate

Caterpillar, Inc. 
Peoria, IL

Machinery  
manufacturing

28. Goodyear Dunlop Tires  
Germany GmbH
www.goodyear-dunlop.com

George Rietbergen Dunlopstr. 2
63450 Hanau

1,961,000,000 7,400 The Goodyear 
Tire & Rubber Co. 
Akron, OH

Tire industry

29. Celanese GmbH
www.celanese.com

Rita Bürger Am Unisys Park 1
65843 Sulzbach

1,949,000,000 1,560 Celanese Corporation 
Dallas, TX

Chemicals

30. Mars1

www.mars.de
Cyrille Balmes
Thomas Bittinger

Eitzer Str. 215
27283 Verden (Aller)

1,800,000,0003 2,2003 Mars, Inc. 
McLean, VA

Food and petfood

31. Johnson & Johnson Gruppe1

www.jnjgermany.de
Luc Huys Johnson & Johnson Platz 2

41470 Neuss
1,780,000,000
estimate

1,750
estimate

Johnson & Johnson, Inc.  
New Brunswick, NJ

Healthcare products

32. Lear Corporation  
Beteiligungs GmbH
www.lear.com

Marcus Kötting Vor der Schanz 1-5
65462 Ginsheim- 
Gustavsburg

1,750,000,000
estimate

6,500
estimate

Lear Corporation 
Southfield, MI

Motor vehicle  
manufacturing

33. Google Germany1

www.google.de
Dirk Bensien ABC-Str. 19

20354 Hamburg
1,700,000,000
estimate

500
estimate

Google Inc. 
Mountain View, CA

Internet services

34. Pfizer Deutschland GmbH
www.pfizer.de

Dr. Andreas Penk Linkstr. 10
10785 Berlin

1,650,000,000
estimate

3,000 Pfizer, Inc. 
New York, NY

Pharmaceutical and 
medical manufacturing

35. Nike Deutschland GmbH
www.nike.com

Daniel Eppler Otto-Fleck-Schneise 7
60528 Frankfurt/M

1,500,000,000
estimate

300
estimate

Nike Inc. 
Beaverton, OR

Sports equipment

36. AGCO GmbH
www.agcocorp.com

Peter-Josef Paffen 
Dr. Rob Smith

Johann-Georg-Fendt-Str. 4
87616 Marktoberdorf

1,450,000,000
estimate

4,100 AGCO Corporation 
Duluth, GA

Farm equipment

37. Honeywell Deutschland1

www.honeywell.de
Matthias Maaz
Reiner Turban

Strahlenbergerstr. 110-112
63067 Offenbach

1,427,300,000 5,800 Honeywell International Inc. 
Morristown, NJ

Control technologies, aero- 
space, specialty chemicals, 
transportation systems

38. Ball Packaging Europe1

www.ball-europe.com
Robert Jansen Kaiserswerther Str. 115

40880 Ratingen
1,300,000,000 2,500 Ball Corporation 

Broomfield, CO
Metal product 
manufacturing

39. Dell GmbH
www.dell.de

Doris Albiez
Mark Möbius
Jürgen Renz
Barbara Wittmann

Main Airport Center, 
Unterschweinstiege 10
60549 Frankfurt/M

1,300,000,000
estimate

1,800 Dell Computer 
Corporation  
Round Rock, TX

Computers and IT 
services

40. eBay1

www.ebay.de
Martin Tschopp
Dr. Dirk Weber

Marktplatz 1
14532 Europarc Dreilinden

1,260,000,000
estimate

1,0003 eBay Inc. 
San Jose, CA

Internet services

41. MSD Deutschland1,8

www.msd.de
Dr. Claus Dollinger
Hanspeter Quodt
Dr. Veit Stoll

Lindenplatz 1
85540 Haar

1,200,000,000 2,000 Merck & Co., Inc. 
Whitehouse Station, NJ

Pharmaceuticals

42. Federal-Mogul Holding 
Deutschland GmbH
www.federalmogul.com

Markus Wermers Stielstr. 11
65201 Wiesbaden

1,150,000,000 6,700 Federal-Mogul Corporation
Southfield, MI

Automotive

43. Tyco Electronics AMP GmbH  
a TE Connectivity Ltd. Company1

www.te.com

Eric Küppers Ampèrestr. 12-14
64625 Bensheim

1,146,000,000 4,500 TE Connectivity Ltd. 
Schaffhausen, Switzerland

Electronics

44. Texas Instruments Deutschland1 
www.ti.com

Dr. Wolfram Tietscher Haggertystr. 1
85356 Freising

1,100,000,000
estimate

1,700
estimate

Texas Instruments Inc. 
Dallas, TX

Electronic equipment

45. United Parcel Service Deutschland 
Inc. & Co. OHG
www.ups.com

Frank Sportolari Görlitzer Str. 1
41456 Neuss

1,080,000,000 16,000 United Parcel Service, Inc. 
Atlanta, GA

Parcel and express  
delivery, logistics  
services

46. Parker Hannifin GmbH
www.parker.com

Kees Veraart Am Metallwerk 9 
33659 Bielefeld

1,013,000,000 4,003 Parker Hannifin Corporation 
Cleveland, OH

Motion and control  
technologies and systems

47. Eaton Gruppe1

www.eaton.com
Richard M. Boulter Hein-Möller-Str. 7-11

53115 Bonn
1,000,000,000
estimate

5,000 
estimate

Eaton Corp. 
Cleveland, OH

Power management

48. DuPont1

www.dupont.com
Christian Beers
Marion Weigand

Hugenottenallee 173-175
63263 Neu-Isenburg

990,000,000 1,100 E.I. du Pont de 
Nemours & Co., Inc. 
Wilmington, DE

Agriculture, chemicals, 
applied biosciences

49. Delphi Deutschland GmbH
www.delphi.com

Diedrich von Behr
Gerhard Mertes
Bernd Wegescheide

Delphiplatz 1
42119 Wuppertal

889,900,000 2,841 Delphi Corporation 
Troy, MI

Automotive supply

50. Cisco Systems1

www.cisco.com
Oliver Tuszik Am Söldnermoos 17

85399 Hallbergmoos
825,000,000
estimate

800
estimate

Cisco Systems Inc. 
San Jose, CA

IT

4) Company split in January 2013 into Abbott GmbH & Co. KG and AbbVie Deutschland  

    GmbH & Co. KG; data including both companies.

5) Top executive and German address data for OTIS & Co. OHG.

6) Employees including Donauwörth and Munich locations. 

7)  Data including Caterpillar Motoren GmbH & Co. KG and 

Caterpillar Financial Services GmbH.

8) Employees including MSD Tiergesundheit.
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s p e c i a l  f e a t u r e :  i n t e r v i e w  w i t h  t h e  p r e s i d e n t

� How will your transatlantic business experi-
ence shape your time as AmCham Germany 
president?

� Since joining Ford-Werke GmbH in 1999, I’ve 
had many challenging and enriching experiences 
working with international teams, including 
those I meet on my regular visits to the US. My 
work has continuously compelled me to embrace 
innovation, diversity and flexibility. And since my 
first visit to America more than 40 years ago, my 
interest in transatlantic affairs has grown sig-
nificantly. To fulfill my role as AmCham Germany 
president, I draw both on my experiences in the 
automotive industry and on my passion for the 
US and its people.

� What are your views on the current debate 
regarding the protection of company and cus-
tomer data?

� On the one hand, company, customer and 
private data have to be reliably protected. On 
the other hand, we have to dynamically respond 
to powerful new challenges in an increasingly 
globalized society. Given recent developments in 
data security, we should remind ourselves that 
this issue presents not only challenges but great 
opportunities as well. For instance, contempo-
rary solutions such as cloud management offer 
the potential to innovate for both businesses 
and consumers. By encouraging an exchange of 
ideas, we can facilitate transparent discussion on 
the role of consumers in technology. 

� How can transatlantic cooperation on sus-
tainable energy promote social and economic 
change?

� Effective technologies and R&D are decid-
ing factors in investment, growth, job creation 
and competitiveness. A cooperative transatlantic 
relationship will allow us to make technological  
advancements and strengthen our ability to com-
pete in a globalized world. Only through a strong 

US-EU partnership can we find sustainable solu-
tions to future challenges such as demographic 
change, global warming and energy demands. This 
would be in the best interests of businesses and 
consumers on both sides of the Atlantic.

� How will recent and upcoming changes 
to AmCham Germany’s leadership affect the  
organization? 

� AmCham Germany is led by the Executive 
Committee, which is chaired by the president and 
supported by the Board of Directors and a highly 
motivated team of AmCham Germany staff mem-
bers that operates under the leadership of General 
Manager Dr. Dierk Müller. Müller will retire at the  
end of this year and will be succeeded by Andreas 

Povel. Fred B. Irwin was elected honorary presi-
dent in recognition of his outstanding 22 years of 
service as the Chamber’s president. He will remain 
in close contact with the newly established Am-
Cham Germany leadership team, and I am very 
glad that we can count on him and his fantastic 
network to continue supporting the organization.

� What goals do you have for AmCham  
Germany under your leadership?

� I have three major goals as president: first, 
strengthen AmCham Germany’s position as the 
most important platform for US-German business 
networking; second, establish AmCham Germany 
as the voice of all US investors in Germany; third, 
ensure that AmCham Germany continues to  
represent the presence and competence of the 
US in Germany.

During my tenure, we will focus on many as-
pects of the transatlantic business partnership. 
AmCham Germany has, for instance, expressed 
its unequivocal support for the Transatlantic 
Trade and Investment Partnership (TTIP), and 
I intend to assist our members in integrating 
their businesses into an increasingly transatlan-
tic market. I am also fostering dialogue between 
our members and policy experts in the areas of 
technological competitiveness, sustainable de-
velopment and corporate responsibility. There are 
many important issues facing companies in Ger-
many. AmCham Germany must and will continue 
to encourage growth across all sectors.  �

The Best Interests 
of Both Sides 
Bernhard Mattes took over the role of AmCham Germany president at the 

Chamber’s 110th Annual Membership Meeting in June. In this interview, 

he lays out some of his ideas and goals for AmCham Germany and for 

the transatlantic relationship as a whole to help German and American 

companies overcome their most pressing challenges. 

Only through a strong US-EU part-
nership can we find sustainable 
solutions to future challenges
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m e m b e r  p o i n t  o f  v i e w

O
ver the last few decades, General 
Motors and Opel have often worked 
together to navigate stormy business 
weather. Sharing the same set of val-

ues and traditions on both sides of the Atlantic 
has helped them manage challenges in the past 
and will form the foundation for their transat-
lantic cooperation in the future. This joint strat-
egy will be impacted by the Transatlantic Trade 
and Investment Partnership (TTIP) agreement in 
myriad ways. 

The automotive industry represents the larg-
est manufacturing and export sector in both 
Europe and the US, so it has a major stake in 
the successful conclusion of TTIP negotiations. 
The US and the EU together account for 32% 
of global auto production and 35% of global 
auto sales. Especially significant is US-EU auto- 
related trade, which accounts for 10% of all trade  
between the two economies. There remains  
ample room for expansion, however, since the 
transatlantic market for automobiles is still  
impeded by tariffs and regulatory differences. 

With a joint submission to US and European 
authorities, the auto industries in both regions 
have called for an ambitious agreement to  
address tariff and nontariff barriers. GM and Opel 
welcome the launch of the negotiations and are 
convinced that they could be a game changer for 
the auto industry. 

Our goal is to be able to sell new car mod-
els in both the US and the EU without having to 
change the technical specifications. 

We see particularly good prospects for har-
monization in areas where new regulations are 
needed, for instance, concerning emerging vehi-
cle categories and urban mobility issues. We wel-
come regulators’ recent successes regarding the 
charging interfaces of electric vehicles, standards 
for hydrogen cars, globally harmonized emissions 
and fuel economy. After all, emissions regulations 
and safety issues will be among the most impor-
tant issues for TTIP.

To ensure a positive outcome for the nego-
tiations, politicians must recognize the equiva-
lence of existing regulations. Despite decades of  

Dr. Karl-Thomas Neumann
CEO, Adam Opel AG
Executive Vice President
and President, GM Europe
Adam Opel AG
Bahnhofsplatz
65423 Rüsselsheim 
T +49 6142 770
E info@opel.com
W www.opel.com

collaboration, US and EU test procedures and  
requirements remain different, though they  
address the same issues. The strong political sup-
port on both sides of the Atlantic will help over-
come the challenges of regulatory convergence, 
which will require outside-the-box thinking and 
flexibility from all parties. The end result should 
be lower engineering costs, reduced prices for 
consumers and an extended product offering.

The auto industry has fully embraced the TTIP 
initiative. Now is the time to demonstrate that 
these long-standing partners can give a renewed 
push for trade and thus contribute to much-
needed global growth. �

  Sector a major stakeholder       Harmonization possible       Strong political support across the aisle

TTIP: A Game Changer  
for the Auto Industry
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i n v e s t m e n t  r e g i o n

� In which industries is NRW particularly strong, 
and how can companies tap into this infrastruc-
ture with their investments in the region?

� Kraft: The state continues to be Germany’s 
industrial heartland and home to numerous 
companies, including those in the steel, metal, 
chemicals, plastics and mechanical engineering 
industries. Our small and medium enterprises 
also have a major presence in NRW’s economy.

� Schröder-Frerkes: The automotive sector 
has a particularly strong presence in NRW. With 
Ford’s European headquarters in Cologne and 
the Mercedes Sprinter production in Düsseldorf, 
it is the second-largest area for automotive pro-
duction in the country. 

� Gatto: One notable way that the state gov-
ernment has made it easy for companies to set 
up in this region is NRW.INVEST. This is a busi-
ness development agency that provides one-stop  
services for potential investors within the state 
and guides them through the necessary negotia-
tions and approval procedures. 

� What makes NRW an attractive business  
location?

  Welcome. That is the overarching message resounding from North Rhine-Westphalia, which considers making  

international businesses feel at home its No. 1 priority. And with NRW’s cutting-edge research landscape, highly 

skilled workforce and strong infrastructure, why wouldn’t they? 

  Hannelore Kraft, Minister-President of North Rhine-Westphalia; Dr. John Gatto, President, NRW.INVEST  

(North America) LLC; and Dr. Alexander Schröder-Frerkes, AmCham Germany North Rhine-Westphalia Regional 

Committee Chair, on all that NRW has to offer. 

� Schröder-Frerkes: NRW is located in the 
heart of Europe, and most major cities can be 
reached by air in less than an hour. Transporta-
tion is easy – the region is connected to all major 
modes of transportation, whether it be planes, 
trains, cars or ships.

� Kraft: The numerous universities and non-
academic institutions in NRW, which together 
form Europe’s largest concentration of research 
establishments, also offer much in regard to 
transfer of technology and knowledge to poten-
tial investor companies interested in being on the 
cutting edge. 

� What does NRW’s high-tech environment and 
dense research landscape mean for potential  
investors?

� Gatto: Potential investors have access to 
research and academic institutions with exciting 
and promising specialties such as battery tech-
nology, nanomaterials, chemicals, and mechani-
cal and electrical engineering.

� Schröder-Frerkes: These factors mean 
NRW offers perfect business conditions for both 
startups and already-established companies.  

We have a strong and highly educated workforce, 
myriad university and business resources, and  
inexpensive real estate. 

� Kraft: The benefits of NRW’s strong concen-
tration in education and training are plain to 
see. Research conducted by many universities 
and institutes helps industry develop marketable 
products, and the opportunities for joint industry 
research projects are practically limitless. 

� Are there any exciting up-and-coming eco-
nomic sectors in NRW that investors might not 
yet associate with the region?

� Gatto: Lesser-known sectors range from 
advertising to yarn production and abrasives to 
zoom lenses. A promising field is our nanotech-
nology sector, which consists of more than 200 
companies.

� Kraft: NRW is evolving into a major center of 
renewable and decentralized energy production. 
Renewable energy, combined heat and power 
generation, new storage techniques and modern 
grid integration are key to a successful energy tran-
sition. By 2025, renewable sources will account for 
more than 30% of all electricity in the region.

North Rhine-Westphalia:  
A Great Place to Call Home



� How does the AmCham Germany network in 
NRW assist companies in taking full advantage 
of the region?

� Kraft: AmCham Germany has been an im-
portant intermediary and trusted partner of the 
state government in the transatlantic business  
dialogue for many years. Its US-German  
Internship Program is one especially strong  
example of the organization’s continuing com-
mitment to building a stronger friendship and  

dialogue between the two nations, and I am 
proud to support this endeavor as a patron. 

� Gatto: AmCham Germany’s expan-
sive network, extensive industry expertise 
and peer-to-peer knowledge have proved  
incredibly reliable and vital in assisting com-
panies. As an AmCham Germany member, 
NRW.INVEST welcomes companies to visit 
www.nrwinvestllc.com for help in establishing 
business in NRW.

� Schröder-Frerkes: AmCham Germany of-
fers access to not only government and university 
resources, but other important players as well. 
Knowledge sharing and support on all levels – 
that’s what AmCham Germany stands for!

  For more information on doing busi-
ness in North Rhine-Westphalia and 
about AmCham Germany committees 
active in the area, please visit  
www.amcham.de   

MORE THAN A PROMISE. Every day, more and more foreign companies experience why NORDRHEIN-WESTFALEN | NRW (North Rhine-

Westphalia) is Germany‘s No. 1 investment location. As one of the largest markets in Europe and as a leading international trade fair 

www.nrwinvest.com
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The Rush to Go Mobile: Challenges for Business

The safety advantages 
offered by connected 
vehicles will benefit all 
of society

m e m b e r  i n s i g h t s

T
he increasing demand for mo-
bile services across all sectors 
creates substantial commercial 
opportunities for providers. But 

the BYOD – bring your own device – 
trend also creates many IT challenges 
for chief technical officers (CTOs) due 
to users’ increasing expectations as ser-
vices grow more complex. 

A litany of challenges

When setting up infrastructure for 
mobile services, today’s CTOs must con-
sider several factors. These include real-
time performance, international availabil-
ity, the infrastructure’s physical location 
and the protection of sensitive data 
through appropriate storage and sharing 
strategies as well as where to invest in 
order to deal with rapid, volatile growth.

A recent qualitative study led by 
Interxion in cooperation with the re-
search agency FirstPartner explored 
the commercial drivers, connectivity re-
quirements and hosting and colocation 
strategies of mobile 
content and service 
providers. The study 
found that companies 
can adopt a variety of 
strategies to address 
the challenges of de-
livering real-time international mobile 
services without compromising service 
quality, compliance or security. 

Concentrate, hybridize, win 

Many companies reduce reaction 
time – that is, latency – by optimizing 
interconnectivity within data centers. In 

Companies can use a 
variety of strategies to 
deliver real-time mobile 
services internationally

some instances, a community can ben-
efit from a data center hub. The capital-
market trading community is one such 
group. It colocates trading infrastructure 
in a few common data centers, thereby 

achieving a significant 
reduction in cost and 
latency.

An in-depth analy-
sis shows the optimal  
solution for most mobile 
service providers would 

actually consist of a hybrid configura-
tion, most likely composed of a mix 
of private IT infrastructure and public 
cloud services. Colocating infrastruc-
ture in carrier-neutral data centers  
offers members of the mobile communi-
ty a significant opportunity to optimize 
connectivity, reduce costs and improve  
flexibility.  �

Peter Knapp
Managing Director 
Interxion Germany GmbH
Hanauer Landstr. 298
60314 Frankfurt/M
T +49 69 40147-0
E care@interxion.com
W www.interxion.com/de/

Oliver Tuszik 
Vice President and  
Chairman of the Board  
Cisco Systems Germany 
Friedrich-Ebert-Allee 67-69 
53113 Bonn 
T +49 811 554-30
W  www.cisco.de

J
ust as the Internet turned the 
world on its head, connected 
transportation will fundamentally 
change personal mobility. Cisco’s 

mission is to help society overcome the 
problems posed by urban congestion, 
overcrowded cities, rising fuel prices 
and dangerous roadways by connecting 
vehicles.

This is more than just a vision. Driv-
ers will directly benefit from connected 
vehicles in the form of lower automo-
tive costs and saved time. Every year 
around the globe, traffic jams cost driv-
ers $1 trillion. Connected vehicles will 
help people recover the up to 40 hours 
wasted in traffic each year. 

Beyond the traffic jam

Drivers, automakers, service provid-
ers and society as a whole will reap 

Connecting Vehicles, Helping Everyone
other benefits as well. In fact, a com-
pany research paper found that each 
connected car will contribute approxi-
mately $1,400 each year. 

For instance, connected vehicles will 
allow automakers to transform their 
business models by marketing the time- 
efficiency of their products. A con-
nected car will know what services it 
needs, estimate 
the fair market 
price for these 
services, provide 
a list of dealers 
with good ser-
vice ratings, pro-
pose options for service appointments 
and guide the driver to the dealership 
of choice. Manufacturers that con-
nect their value chains and orchestrate 
value-added partnerships will deliver a 
compelling set of new services and pric-

ing options for both drivers and busi-
ness partners.

Playing it safe  

The safety advantages offered by 
connected vehicles will benefit all of  
society as well. Every year, 1.3 million 
people die from car crashes worldwide. 

The automotive industry is 
developing technologies that 
improve driving safety by 
enabling functions such as 
emergency calls and Vehicle-
2-X communications, which 
will eventually lead to auto-

mated driving. 
With Cisco’s innovative solutions, 

the combination of ubiquitous connec-
tivity and artificial intelligence can make 
travel a safer and more convenient  
experience. �



a c c e s s  y o u r  g l o b a l  n e t w o r k

� ABOUT AMCHAM MEXICO

The American Chamber of Commerce of  
Mexico, A.C., is an independent, politically  
unaffiliated nonprofit. Founded in 1917,  
AmCham Mexico today brings together more 
than 1,500 companies covering all sectors  
and sizes and hailing from the US, Mexico and 
other countries. Our members account for 
almost 70% of direct investment in Mexico 
from the US. The mission of AmCham Mexico 
is to serve its members by influencing public 
policies in Mexico and in the US, promoting 
trade and investment, and fostering a socially 
responsible business environment.

Guillermo Wolf
Executive Vice President  
and General Director 
AmCham Mexico
T +52 55 5141-3800
E  amchammx@amcham.com.mx 
W www.amcham.com.mx 

� What unique economic strengths does  
Mexico offer as an investment location?
� Mexico is currently a member of 12 different 
free-trade agreements involving 44 other nations. 
It is also a member of several economic organiza-
tions, including the World Trade Organization and 
the Organization for Economic Cooperation and 
Development. The country enjoys an open, stable 
and competitive economy. Its proximity to the US 
also ensures a favorable business environment, a 
competitive labor force and security for investors. 

� Please describe the US-Mexican economic 
partnership.
� This past May, Presidents Obama and Peña 
Nieto decided to establish a High Level Economic 
Dialogue, which will be chaired at the cabinet 
level and will focus on promoting competitive-
ness and fostering economic growth and innova-
tion. This will put the US-Mexican partnership in 
a leading position globally.

� How has Mexico’s economy fared during the 
global economic crisis?

South of the Border, Above the Crisis
� The global financial crisis in 2008 and the 
subsequent economic downturn in the US 
strongly impacted the Mexican economy. Eco-
nomic reforms over the past 20 years and the 
government’s response to the crisis have helped 
Mexico weather the economic downturn and  
improve conditions since 2010. In May 2013, 
for example, Mexico’s monthly estimated 
GDP rose by 0.45% over the previous month,  
rebounding from a 0.71% contraction in April, 
according to the Mexican national statistics 
agency.

� How does AmCham Mexico support its  
members?
� AmCham Mexico is the oldest AmCham 
outside the US, offering a platform for mem-
bers to work on matters of common interest. To 
assist its members, AmCham Mexico arranges 
and attends meetings with key officials from 
both the US and Mexico, works to influence 
public policy to improve the business climate 
and facilitates networking events to promote 
strong economic ties.
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FYI ABOUT M&As

Munich, July 23. With eyes on the latest trends, 
Dr. Volkmar Bruckner and Dr. Kilian Helm-
reich, both partners at Latham & Watkins LLP, 
described the process of an M&A auction at 
this well-attended Business After Hours event. 
Pictured here are (from left): Bruckner; Christian 
Hirsch, Civitas International; and Helmreich.

TRANSATLANTIC TOPICS 

Stuttgart, July 10. Dr. Werner Struth, Member 
of the Board of Management for Robert Bosch 
GmbH, spoke to AmCham Germany members 
and guests about globalization at this Patron & 
Executive Member Roundtable event. Drawing on 
his company’s experiences as a global supplier of 
technology and services, Struth covered a wide 
range of topics concerning businesses in the US 
and Germany, from reindustrialization and R&D to 
Bosch’s IT branch in Palo Alto, California.

GROWING STRONGER WHILE  
GROWING OLDER 

Stuttgart, June 26. What challenges will the 
rapidly changing demographics of German soci-
ety mean for businesses? This was the question 
posed by Prof. Wolfgang Schuster, Managing 
Director of the Institut für Nachhaltige Stadtent-
wicklung GmbH and former Mayor of Stuttgart, 
in a Business Luncheon on the graying of Europe. 
Pictured here are (from left): Bernd Schäfer-Su-
rén, Le Méridien Stuttgart; Matthias Kopka, Eb-
ner Stolz Mönning Bachem; Schuster; and Prof. 
Gerhard Wegen, Baden-Württemberg Regional 
Committee Chair.

BIG DATA: THE NEW OIL?
 
Frankfurt/M, June 26. Technological develop-
ments can usher in extraordinary opportunities 
if businesses know how to use them to their 
advantage. With this in mind, Tobias Nittel, 
Director of Business Alliances at SAS Institute 
GmbH, illuminated ways companies can use big 
data to their advantage at this Expert Briefing, 
which was followed by a lively discussion and 
Q&A opportunity. Pictured here is Nittel speaking 
to participants.  

Mainz, June 20. Like peanut butter and jelly 
or Currywurst und Pommes, Americans are a 
perfect match for Rhineland-Palatinate. That 
was the assertion of the state’s Minister Presi-
dent Malu Dreyer in this Business Luncheon 
speech, in which she discussed the impact US 
citizens and companies have on the local econ-

A PULSE ON EAST GERMANY

Dresden, July 2. At this Business Luncheon, the 
Managing Director of the Ifo Institute’s Dres-
den branch, Prof. Joachim Ragnitz, gave an 
engaging speech about the current state of eco-
nomic affairs in eastern Germany as well as its 
growth prospects down the road. Pictured here 
is Ragnitz (left) with Prof. Heribert Heckschen,  
Saxony (Dresden) Regional Committee Chair. omy and on transatlantic relations. Pictured 

here are (from left): Ralf Gorniak, Boehringer 
Ingelheim GmbH; Fred B. Irwin, AmCham Ger-
many Honorary President; Dreyer; David Know-
er, Membership Committee Chair; Dr. Mark C. 
Hilgard, Rhein-Main Regional Committee Chair; 
and Otmar Debald, Procter & Gamble Germany.

AMERICANS IN RHINELAND-PALATINATE
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FROM INNOVATION TO INTERNET

Frankfurt/M, Aug. 27. Dr. Christian P.  
Illek, Chair of the Managing Board at Micro-
soft Deutschland GmbH, spoke to more than 
80 guests about a wide range of topics at this  
Business Luncheon, from innovation and Inter-
net usage to specially designed platforms and 
the cloud. Illek also shared some ideas on how 
to turn ever-increasing volumes of data into 
business opportunities. Pictured here are (from 
left): Dr. Mark C. Hilgard, Rhein-Main Regional 
Committee Chair; Illek; Otmar Debald, Procter & 
Gamble Germany; and Fred B. Irwin, AmCham 
Germany Honorary President.

FIRST ROUNDTABLE A SUCCESS 

Frankfurt/M, Aug. 21. Dr. Reto Francioni, CEO 
of Deutsche Börse AG, was the guest of honor 
at this Patron & Executive Member Roundtable 
event hosted by PwC. His remarks explored the 
future of capital markets, focusing on his compa-
ny’s role in promoting transparency. The occasion 
also marked Bernhard Mattes’ first roundtable 
event as AmCham Germany president. Pictured 
here are (from left): Dr. Ulrich Störk, Pricewater-
houseCoopers AG; Mattes; Francioni; and Markus 
Burghardt, PricewaterhouseCoopers AG. 

s u m m e r  c e l e b r a t i o n s  2 0 1 3

FRANKFURT/M, JULY 4

US Consul General Kevin C. Milas shared cultural 
insights with guests during this summer barbecue 
celebrating the German-American friendship. 

Members of the Frankfurt Marine Security Guard 
detachment perform the flag ceremony. 

Guests weren’t afraid to get their hands on the  
barbecue tongs at this year’s summer celebration at 
Golfpark Meerbusch. Pictured here are (from left):  
Ute Reith-Hubler; Stephen A. Hubler, US Consul General; 
Matthew G. Boyse, Department of Defense; Dr. Kristina 
Schröder-Frerkes; and Dr. Alexander Schröder-Frerkes, 
North Rhine-Westphalia Regional Committee Chair. 

DÜSSELDORF, JUNE 28

Surrounded by the lush Grunewald, guests enjoyed a 
fun night of networking that included musical enter-
tainment and culinary delights at the International 
Chambers of Commerce’s annual summer barbecue.

Around 200 guests continu-
ed the successful tradition 
of an annual summer barbe-
cue in Dresden. Pictured 
here are (from left): Peter 
Gassen, Schneider + Partner; 
Angelika Perret, Schneider + 
Partner; Detlef Fleischer, EY 
GmbH; Kitajima Yoshiharu, 
Jetro; First Mayor of Saxony 
Dirk Hilbert; Saxony Trade 
Minister Barbara Meyer; 
Thomas Krüger, Saxony  
Economic Development  
Corporation; Prof. Heribert 
Heckschen, Saxony (Dres-
den) Regional Committee 
Chair; Reinhold Genzi,  
Sachsenbank; and Reinhard 
Erfurth, Austrian Consulate.

DRESDEN, AUG. 29

BERLIN, AUG. 23
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New Top Managers at 3M 
Günter Gressler (pictured left) who formerly served on the AmCham 
Germany Board of Directors, has recently moved into the role of vice 
president and gen-
eral manager for the 
Industrial and Adhe-
sives Tape Division of 
3M in St. Paul, Minne-
sota. In his place, Reza 
Vaziri (pictured right) 
will take over as the 
new managing direc-
tor of 3M Deutschland 
GmbH.

Julia Pollok, Manager, Government Relations, at the Berlin offi ce 
(pictured left) on parental leave until December 2014. Sven Harraß, Spe-
cialist, Government Relations (pictured right) has now joined the team in 
Berlin. Harraß previously 
worked as senior con-
sultant for Hans Bell-
stedt Public Affairs 
GmbH and as a consul-
tant for IT and Media 
Policy for the Christian 
Democratic Union’s Eco-
nomic Council. 
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tions over a new free-trade agree-
ment with the Americans, which 
would also affect the future of the 
automobile industry. He said there 
were opportunities there, and that as 
a “friend of transatlantic relations,” 
he saw “a very good connection be-
tween his work and personal views.” 
(Translated from the original article in German
as it appeared in the Aachener Zeitung on 
July 31, 2013)

Dreyer underlines close 
relationship to US
State minister president Malu Dreyer 
emphasized the close relationship 

Gaining insight with data
Big data, or the analysis of large 
amounts of data, has earned a bad 
reputation. But we need to differenti-
ate between personal data, whose use 
should be scrutinized, and observa-
tional data, which can save lives, give 
businesses a competitive edge or help 
protect the environment. […] Whoev-
er compares big data to Big Brother is 
looking at only a small portion of data 
misuse – for which we need legal 
guidance – and ignores the opportuni-
ties that this technology can offer us. 
(Translated from the original German article by
Rügen Leicht, Managing Director of IBM Deutsch-
land, in the Handelsblatt on Aug. 8, 2013)1 

A fresh burst of speed 
at Ford in Cologne
Mattes recently took over the role of 
president of AmCham Germany, 
where he had been a longtime mem-
ber of the board. German-American 
relations have been “an essential part 
of political and economic cooperation 
for decades,” Mattes emphasized. 
He added that because the Cologne-
based Ford branch was a US subsidi-
ary of a global enterprise, he was 
confi dent his new title “fi ts in well 
with my work.” His two roles have, 
for example, given him a chance to 
monitor the current status of negotia-

a m c h a m  g e r m a n y  i n  t h e  p r e s s

US Ambassador 
Welcomed
AmCham Germany would like to extend a warm 
welcome to newly appointed US Ambassador to the 
Federal Republic of Germany John Emerson and 
his family as he begins his post. 

Changes at Berlin Offi ce 
of AmCham Germany 

Say Hello to AmCham Germany’s 
New General Manager
AmCham  Germany recently added General Mana-
ger Andreas Povel to the team. A former bank-
er for JP Morgan and Morgan Stanley, as well 
as a former managing director of Xchanging 
Transaction Bank and president emeritus of the 
Union International Club, Povel will share leader-
ship duties with Dierk Müller until the end of 2013.

Dr. Rob Smith began his new role as senior vice 
president and general manager, EMEA, at the 
agricultural equipment manufacturer AGCO. He pre-
viously served as vice president and general man-
ager of TRW Automotive. Smith is currently also a 
vice president on the AmCham Germany Board of 
Directors.

AGCO Has New Vice President
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between Rhineland-Palatinate and 
the US during a recent event held by 
AmCham Germany. 
According to Dreyer, the US is the 
second-most important trading part-
ner for Rhineland-Palatinate after 
France, and last year’s overall trade 
volume totaled around 16.8 billion. 
Active pharmaceutical ingredients 
and products, followed by chemical 
raw materials and plastics, are some 
of the top goods exported from 
Rhineland-Palatinate to the US. […] 
Continuing in this vein, she called 
for negotiations on a free-trade 
agreement between the EU and the 

US and said it was as “a great 
opportunity for the Rhineland-Palati-
nate economy as well.” 
Such an agreement would mean 
easier market access, a reduction in 
trade barriers and tariffs, and the 
harmonization of industrial  
standards. 
(Translated from the original article in
German as it appeared on the official website  
of the Rhineland-Palatinate government on 
June 20, 2013)

Deep distrust
“Germany is a major market,” said 
Fred B. Irwin, whose term as president 

of AmCham Germany recently ended, 
to the Wall Street Journal. “If you do 
it the German way in Germany, you’ll 
succeed. If you do it the American 
way in Germany, you’ll fail.”
(Translated from the original article in German
as it appeared in the Süddeutsche Zeitung  
on June 20, 2013)

Praise for Obama’s speech
AmCham Germany President Bern-
hard Mattes said: “In his speech, 
President Obama has once again 
made it clear that the relationship 
between the US and Germany holds 
particular meaning for him.” 

Mattes continued by saying, “We 
should use our strong ties to the US 
as well as our position in Europe to 
advocate for a comprehensive 
agreement during the upcoming  
negotiations on the Transatlantic 
Trade and Investment Partnership  
initiative.”
(Translated from the original article in 
German as it appeared in the Handelsblatt  
on June 20, 2013)

 

 
1)  AmCham Germany members occasionally 

write opinion pieces for the Handelsblatt in 
irregular intervals.

s p e c i a l  f e a t u r e :  u s - g e r m a n  i n t e r n s h i p  p r o g r a m

T
he 32 participants in the US-German In-
ternship Program traveled to Berlin from 
June 28-29 to learn about the city and 
about political life in the Federal Republic.

The interns began their trip with a visit to 
the State Representative Office of North Rhine-
Westphalia, where a member of the office team 
highlighted his state’s role in both national 
political life and the global economy. They also 
took a stroll through the Brandenburg Gate to 
the historic Reichstag building for a tour and 
an introduction to the workings of the German 
Bundestag. Staff members there provided a brief 
overview of the building’s history and the tasks of 
the legislative body that it houses. 

The interns even returned briefly to Ameri-
can soil – at the US Embassy. Senior diplomats 
spoke to the interns about working for the for-
eign service, the role of the US State Department 
and the importance of the American presence in 
Berlin. Afterward, they fielded questions from 
the interns on topics ranging from life as a dip-
lomat to the Transatlantic Trade and Investment 
Partnership (TTIP). The interns left Berlin with a 
better sense of the city and a deepened under-
standing of German-American relations, which 
further prepared them for the final weeks of their  
internships. 

US Interns Visit  
German Capital 

Internship program participants took part 
in a similar trip in July, when they attended 
a weekend meetup in Munich organized by 
Dr. Christoph Rückel of BridgehouseLaw Atlanta. 
At the event, the interns were welcomed by US 
Consul General William E. Moeller and enjoyed a 
classical concert at Nymphenburg Palace. 

In February 2014, AmCham Germany, along 
with program partner BridgehouseLaw, will 
host the Fifth Annual AmCham Business Day  
in Atlanta. The event will feature a full panel of 
speakers to address the TTIP agreement, and in-
terns from the 2013 group will share their experi-
ences in Germany. The event also officially kicks 
off next year’s program.

AmCham Germany would like to extend a 
special thank-you to all the companies that sup-
ported the 2013 US-German Internship Program. 
We appreciate your contributions and your will-
ingness to host our interns.  �

  For more information about how you 
and your company can get involved, 
please contact

 Katrin Utzinger
T +49 69 929104-50
E kutzinger@amcham.de
W www.amchaminternship.org

Interns pose in front of the Reichstag building before 
their tour of the Plenarsaal.

Interns take an educational boat ride on the Spree.
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July to August 2013

What brought Praesta Deutschland GmbH, a leading executive development consulting 
firm, to AmCham Germany?

The global nature of AmCham Germany is a great fit with the international 
character of Praesta. Over the years, we have moved from an Individual Mem-
bership level to Corporate Membership to our present Executive Membership. 
We did this because we have known AmCham Germany to provide a great 
networking platform as well as a diverse yet inclusive context for productively 
discussing today’s global business challenges. Our new Executive Membership 
will allow us to increase our involvement in AmCham Germany and will give us 
new opportunities to contribute.

Martin Harder, Managing Director of Praesta Deutschland GmbH
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AmCham Germany 
2013 event highlights 

Please see 
www.amcham.de
for the latest updates

Light blue background = 
events wholly or
partially in English

Sept. 26

AmCham Forum

Jörg Asmussen
Member of the 
Executive Board
European Central Bank

Berlin

Sept. 26

Expert Forum

Topic: Mobile Payment: 
Chancen und Lösungen

Frankfurt/M

Oct. 1

Business Luncheon

Frank Sportolari
President
UPS Germany

Topic: The New World of 
Global Trade

Frankfurt/M

Oct. 1

Expert Forum

Quinn Emanuel Urquhart & 
Sullivan, LLP

Topic: Product Liability & 
IP Rights

Frankfurt/M

Oct. 8

Business Luncheon

Stephan Gemkow
Vorsitzender des Vorstands
Franz Haniel & Cie. GmbH

Topic: Unternehmertum 
und Corporate Governance

Düsseldorf

Oct. 15

Expert Forum

Teradata GmbH

Topic: E-Health

Frankfurt/M

Oct. 22

Business After Hours

MAN Diesel & Turbo

Berlin

Oct. 30

Business Luncheon

Roland Koch
Chairman of the 
Executive Board
Bilfi nger SE

Frankfurt/M

Nov. 20

Business Luncheon

Anton F. Börner
Präsident
Bundesverband 
Großhandel, Außenhandel, 
Dienstleistungen e.V.

Düsseldorf

Dec. 5

Goose Dinner

John B. Emerson
US Ambassador
to the Federal Republic
of Germany

Berlin

The Board of Directors
Meeting has been 
rescheduled. Please see 
the Patron and Executive 
newsletter for updated 
information.

Dec. 13

Swinging Christmas

Stuttgart

Dec. 16

AmCham Forum

Dr. Lutz Raettig
Chairma n of the 
Supervisory Board
Morgan Stanley Bank AG

Munich

Dec. 24-26

Christmas holidays

Nov. 28

Thanksgiving Dinners

Düsseldorf, Frankfurt/M, Hannover

Nov. 26

Thanksgiving Dinner

René Schuster, CEO
Telefónica Deutschland 
Holding AG

Hamburg

Nov. 13-14

Seventh Annual Transatlantic Business 
Conference

Frankfurt/M
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