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Dear reader,

Bernhard Mattes  

AmCham Germany 

President

Industry trends in 2018: What does the future hold? That is the central topic 
of this issue of commerce germany, a topic that enhances our regular focus 
on transatlantic trade and investment. With the digital transformation driving 
advancements such as smart manufacturing, digital inventories, robotics 
and the Internet of Things (IoT), we are facing the greatest changes in 
business since the industrial revolution. These unfolding trends point to 
the future and bring with them many questions: What changes do business 
leaders need to make? Will robots eventually replace humans? And how can 

governments and society embrace these industry trends to the benefit of 
everyone? In the cover story, the well-known business journalist Stefan Theil  

encourages us to welcome the power of innovation and its potential. 

Successfully implementing these industry trends also depends on international 
cooperation and the free flow of goods and services, a point made by Martin Fensch of 

Pfizer in From Our Members. Open materials platforms in 3D printing provide another example 
of cooperation: AmCham Germany members HP, BASF, Siemens, Deloitte and others have partnered 
to put 3D printing on the factory floor. This open approach to materials and applications is the key to 
greater innovation and faster development of 3D printing materials. 

In the Viewpoint, Chris Boos of arago states that the impact technology has on industry and trade as 
well as on personal relations and communities has been monumental. This is making everybody’s life 
more comfortable, but at the same time this fuels a lingering feeling that things are changing with no 
one really knowing where it’s all headed. 
 
In Transatlantic Trends, Georgina Prodhan from Reuters talks with Dr. Nicola Leibinger-Kammüller of 
Trumpf about what it's like to be a major German manufacturer in the US. Also focusing on the US, 
Sebastian Meis, our Southeast US Senior Adviser, interviews former Senator Tom Daschle about the 
Trump administration. Rounding this off, Armin Laschet, Minister-President of North Rhine–Westphalia, 
touches on transatlantic relations from a German point of view in our Policy Update.

Of course, this issue wouldn't be complete without an update on our advocacy efforts in Berlin. In the 
Policy Update, Dr. Wolfgang  Dierker of GE, Chair of AmCham Germany's new Policy Coordination 
Committee, lays out the priorities for the Chamber's work in this area. 

 
Enjoy reading,
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To read the complete communiqué, 
please visit our website at www.amcham.de 

Communiqué: A Strong Transatlantic 
Partnership Is up to Us
The transatlantic marketplace is the key to prosperity in Germany, Europe and the US. Now more than ever, the tran
satlantic partners must work together and build upon the strong business relations that bind our societies together. 
Specifi cally, we – the participants of the 11th Transatlantic Business Conference – call for the implementation of the 
following principles in these fi ve areas:

   CREATING A STRONGER TRANSATLANTIC PARTNERSHIP: THE BASICS

Engagement, dialogue and bridge-building are the key to
deepening transatlantic cooperation. In doing so, we must 
continually emphasize our common democratic values, our 
mutual history and our economic interdependence.

    
   TRADE AND INVESTMENT 

A reliable political framework is necessary for companies to 
make sound and stable investments. This includes a clear 
commitment by governments to rules-based open trade, 
which is why we call on the US and the EU to rename, rebrand 
and restart transatlantic trade talks.

   IMMIGRATION AND MIGRATION

To reap the potential of immigration and migration for busi-
ness and society, we must foster a multicultural mindset and 
embrace diversity. Labor mobility between Europe and the US 
remains crucial to a healthy business climate and is a defi ning 
principle of the transatlantic partnership.

   DIGITIZATION

Transatlantic cooperation on data privacy, cybersecurity and 
research and development is more important than ever. 
Moreover, collaboration in education and training eff orts that 
foster a broad and robust range of skills is critical to promo-
ting digital literacy and increasing societal acceptance of new 
technologies.
   
   
   FUTURE OF MANUFACTURING

Cross-industry collaboration and the exchange of best 
practices are necessary to address global challenges in 
advanced manufacturing. In particular, employees need to 
be provided with reskill and upskill opportunities, thereby 
allowing companies to fully embrace developments such as 
the platform economy, blockchain technology and artifi cial 
intelligence.     
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