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T 
he Transatlantic Business Barometer, a 
study on the perceptions of Germany 
and the US as investment locations, was 
released for the first time in spring 2018. 

This year's study, jointly conducted by AmCham 
Germany and Roland Berger, expanded on the 
Chamber's 15 years of collecting data from US 
companies in Germany to include insights from 
German investors in the US.

Overall, the German and US economies have shown 
continual growth and the general outlook is pos-
itive. Eighty percent of German investors in the 
US expect revenues to rise in 2018, and 82% of 
US companies that have invested in Germany 
anticipate a similar increase. The perspective for 
the coming three to four years is equally promising: 
70% of German companies in the US plan to expand 
their activities, nearly matched by the 61% of US 
companies in Germany intending to do the same.

A more detailed assessment of investment condi-
tions did, however, reveal differences between the 
two locations. The biggest locational advantage 
for Germany is its highly qualified workforce, while 
the US is valued for its potential as a sales market. 
Conversely, labor and energy costs receive the 
poorest grades in Germany, and the reliability of 
the political climate is seen as the biggest challenge 
in the US.

Big diffence between digital and general 
infrastructure in Germany
The Transatlantic Business Barometer also provides 
insights into digital infrastructure and the gov-
ernmental policies necessary for start-ups and 
entrepreneurship to thrive. Here, more than half 
the German companies give the US "good" or "very 
good" marks, whereas US companies in Germany 
still see the need for improvement in these areas: 
Less than one-third assess both the digital infra-
structure and start-up environment in Germany 
as "good" or "very good." On the other hand, Ger-
many's general infrastructure is rated much higher: 
81% compared to 46% in the US.

Transatlantic Business Barometer
Positive expectations for 2018

This Transatlantic Business Barometer draws from the 
results of a survey conducted in Feb. 2018 among  
45 German companies in the US and 39 US companies 
in Germany. To access all the results of the study, please 
visit our website: www.amcham.de/publications
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The US remains a key market for SAP given continued 
strong, dynamic growth especially in the spectrum  

of innovative cloud solutions for digital transformation.

Hartmut Thomsen, Chief Operating Officer and Head of Cloud for Middle and Eastern Europe at SAP
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TRANSATLANTIC TRENDS

US companies in Germany German companies in the US

US COMPANIES EXPECT 
A PROMISING 20181

How will your revenue, number of employees and investments 
develop in 2018? [%]

Revenue 82 13 5

POSITIVE EXPECTATIONS FOR 20181
How will your revenue, number of employees and investments 
develop in 2018? [%]

Revenue 80 9 11

58 39Labor costs
3

How would you rate the following location conditions of 
Germany as an investment location? [%]

GREAT QUALITY, BUT HIGH COSTS3

63 31Corporate taxation 6

81 11
Quality of infrastructure 
(transportation, energy, 
etc.)

8

28 47Quality of digital  
infrastructure 25

36 58Energy costs 6

41 32Startup environment 
and entrepreneurship 27

US COMPANIES PLAN ON 
EXPANDING THEIR ACTIVITIES2

Will you expand, maintain or reduce your activities in Germany 
over the next three to four years?

61%
plan on expanding 
their activities

GERMAN COMPANIES ARE INVESTING 
MORE IN THE US MARKET2

Will you expand, maintain or reduce your activities in the US over 
the next three to four years?

70%
plan on expanding 
their activities

HIGH INCENTIVES, BUT CHALLENGING 
POLITICAL SITUATION3

How would you rate the following location conditions of the US as 
an investment location? [%]

46 31 23
Quality of infrastructure 
(transportation, energy, 
etc.)

61 31Quality of digital  
infrastructure 8

69 26Startup environment 
and entrepreneurship 5

71 26Corporate taxation
3

 Increase  Consistent  Decrease

 Very good/good  Neutral  Less good/bad

46 39 15Energy costs

31 51 18Labor costs


