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Managing Diversity –  
an Imperative, not an Option

Throughout the past decade, the power of diversity has been discovered, explored and un-
leashed on corporate as well as societal levels. Growing globalization, demographic shifts and 
rapid innovation are increasing the need to embrace the potential of a diverse workforce and so-
ciety. This is particularly driven by an ageing population, a shortage of skilled workers, a growing 
ethnic diversity of the workforce through immigration and the changing expectations and values 
of younger generations. 

Even at the beginning of the 21st century, it was still considered optional to include diversity 
management in a management agenda. Today, managing diversity effectively is imperative to 
remain competitive and be among the leading players. Additionally, the acceptance of diversity is 
an important aspect of social cohesion in heterogeneous and modern societies. 

In order to successfully deal with the ever increasing diversity and to support companies and 
organizations in their challenges and efforts, diversity management needs to be addressed on two levels: 

structural – looking at the organizational and operational setup – and conceptual – assessing 
how diversity is dealt with in practice. 

In most organizations, diversity management is part of the Human Resources function 
while diversity is also an integral element of Corporate Social Responsibility. The aspects 
covered by both show striking similarities, but these units often remain separate in terms of 
organization and structure. This is due to the differences in their conceptual approach. Nev-
ertheless, there is great potential for deeper ties and closer collaboration between CSR and 
HR Diversity Management – for the benefit of all. An inclusive approach to diversity creates 
added value. Such an approach would entail a shift away from considering and measuring 

individual criteria in the narrow sense of promoting diversity, instead widening the perspective by combing 
social, organizational and economic aspects. Fostering inclusion through a holistic strategic approach will 
strengthen organizations economically and culturally, making a society versatile. 

Charta der Vielfalt e.V. supports companies and institutions in implementing this inclusive approach by 
establishing a network of diversity best practices. Moreover, by setting the agenda in Germany and driving 
initiatives together with its member companies, Charta der Vielfalt e.V. is raising awareness for how diversity 
affects shaping organizational and work cultures. 

Diversity will continue to increase in our modern societies. As a consequence, no governmental institution 
or company can afford to neglect finding the best ways to deal with diversity in their context. Let us leverage 
our efforts to deal with diversity in our society as well as in our economic and political environment in a joint 
and inclusive diversity approach. 

An inclusive approach to  
diversity management  
creates added value for  
the organization

Aletta Gräfin von Hardenberg
Managing Director 
Charta der Vielfalt e.V. 

a m c h a m  g e r m a n y  v i e w p o i n t
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HANK YOU TO OUR EVENT PARTNERS T
AmCham Germany would like to take this opportunity to thank the generous partners of our 2016 New Year’s Receptions. 

Your support contributes to the mission of AmCham Germany and significantly enhances the events we host. Thank you!

DRESDEN: eureos GmbH Steuerberatungsgesellschaft Rechtsanwaltsgesellschaft · Bankhaus Lampe

DÜSSELDORF: Mercedes-Benz, Niederlassung Düsseldorf · United Parcel Service Deutschland Inc. & Co. OHG

FRANKFURT/M: Accenture · Morgan Stanley · Ulrich W. Reinholdt

HANOVER: Hannover Messe · Göhmann Rechtsanwälte Notare

MUNICH: Ernst & Young GmbH Wirtschaftsprüfungsgesellschaft · IBM Deutschland · Philip Morris GmbH

NUREMBERG: Deloitte & Touche GmbH Wirtschaftsprüfungsgesellschaft · IHK Nürnberg für Mittelfranken

STUTTGART: IHK Region Stuttgart
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DIVERSITY  

  Grow a culture of inclusion 

  Value diversity in recruiting 

  Connect generations

c o v e r  s t o r y

Embracing diversity – whether in a company or in society as a whole – is for the benefit of all. 

People from diverse ethnic backgrounds, cultural orientations or different generations bring with 

them a wealth of cultural backgrounds, life experiences, thoughts and ideas. The best leaders and 

companies will find a competitive advantage in diversity, leveraging and exploiting it to come up 

with innovative and better solutions for the world of tomorrow.
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W
hat does diversity and inclusion 
mean and how can it add value to 
an organization? The terms diver-
sity and inclusion are sometimes 

used interchangeably, while, in fact, the concepts 
are quite different. Diversity refers to the variety 
of human characteristics and perspectives, while 
inclusion refers to the act of truly embracing and 
leveraging those characteristics and perspectives. 

Many companies focus on the more visible as-
pects of diversity, such as race, gender, ethnic-
ity and physical or mental ability. Thermo  Fisher 
 Scientific looks at both visible and less visible 
characteristics (i.e., communication, working 
style, conflict resolution techniques). The compa-
ny believes diversity and inclusion (D&I) creates 
a global environment that embraces and lever-
ages all of the unique qualities and differences of 
every individual employee. Growing a culture of 
inclusion creates value for organizations because 
employees are empowered to bring their whole 
selves to work and contribute their best. 

Employee resource groups (ERGs) are a key el-
ement of this strategy. ERGs are formed by em-

ployees to share knowledge 
and experiences on how to 
positively impact the path 
towards a more inclusive 
culture. Within four years, 
company employees have 
founded six ERGs and 65 
local and regional chapters. 
In Germany and across Eu-
rope, the Lesbian, Gay, Bi-
sexual, Transgender and Allies (LGBTA) ERG and 
the Women’s ERG are particularly active. Employ-
ee resource groups provide career development 
opportunities to employees as well as opportuni-
ties to get involved in local communities to pub-
licly show Thermo Fisher’s support to its employee 
communities. The European chapter of the LGBTA 
ERG empowers employees to create a culture of 
acceptance, respect and inclusion. Through events 
discussing LGBT inclusion in the workplace with 
internal and external speakers, employees are ed-
ucated on the different needs of LGBT and non-
LGBT employees, – encouraging everyone’s best 
contribution to the company’s success. 

The European chapter of the Women’s ERG 
provides women, as well as men, with the oppor-
tunity to develop important leadership skills and 
networks. The chapter has led a series of career 
development events across the region discussing 
effective management and leadership to help ad-
vance women in the workplace.

With employee resource groups, among oth-
er D&I activities, Thermo Fisher Scientific enables 
its employees to fully engage in their work, and 
helps to spark the innovative thinking the com-
pany needs to fulfill its mission of enabling its 
customers to make the world healthier, cleaner 
and safer. 

F
or the second time in a row, the Edelman 
Trust Barometer – an annual worldwide 
survey on trust in institutions, government, 
NGOs, media and business – has found that 

more than 80% of the people expect business 
to balance profits and the common good. How 
can companies grow sustainably and in balance? 
Businesses have to find an answer to this ques-
tion. Many current examples show that compa-
nies still struggle in doing so. Why is this?

We think it is because their management has 
not understood that you cannot change your orig-
inal way while behaving like you always have. In 
order to change and grow differently than before, 
companies must do everything different. On their 
path to a better future they need to innovate, ex-
periment, take risks, pioneer. Or more precisely: 
their employees have to. Companies doing well 
in supporting them in doing so, especially as they 
are characterized by a great diversity.

Today, more than five generations meet at 
the workplace: the postwar generation, the baby 
boomers, and the generations X, Y and Z. They all 
work towards the same goal: developing business 
further in order to benefit from its success. But 

they work with different mindsets: while the older 
generations were indoctrinated with the mantra of 
never ending economic growth and greed for more 
profit, the younger generations have experienced 
this same growth as a threat to their own pros-
perity, the environment and society as a whole. 

Most of the attempts of sustainably develop-
ing traditional companies have been led by old-
er generations only. And herein lies the problem: 
their behavior patterns are characterized by a 
quest for the preservation of structures and the 
securing of reputation. How can they possibly 

drive fundamental change? The younger genera-
tions on the other hand are characterized by a 
great sense of community and are not so much at-
tached to hierarchy as to performance excellence. 
To change and to constantly innovate is almost 
natural to them. 

Consequently, companies can do good if they 
connect the generations and share responsibility 
for innovation between them, leaving hierarchies 
and authorities behind. Internal communication, 
as well as the leadership style, play a decisive role 
in the process of connection. It is no longer about 
leading and following, but about collaborating.   

Today, connecting generations 
is no longer about leading  
and following, but about 
collaborating

Edelman.ergo
www.edelmanergo.com
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The Power of Inclusion 

Connecting Generations – Getting Ready for the Future

Viola Di Carlo
Senior Stakeholder 
Engagement  
Specialist

Susanne Marell 
CEO

Growing a culture of inclusion 
creates value for organizations
Vicky Voulgaraki
Director European Government Relations and 
Head of Women’s Employee Resource Group 
(EMEA chapter)  
Thermo Fisher Scientific  
www.thermofisher.com
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D
iversity is increasingly considered a stra-
tegic priority by many CEOs – and for 
good reason. McKinsey &  Company 
studies have found a clear correlation 

between a company’s degree of diversity in its 
top management teams and strong financial per-
formance – regardless of geography or sector. 
According to McKinsey’s study “Diversity wins”, 
which examined 180 publicly traded compa-
nies across four countries, more diverse compa-
nies generally report higher return on equity and 
greater EBIT margins.

But why are companies with a diverse work-
force actually better performers? Specific per-
formance drivers linked to diversity provide ad-
vantages in recruiting the best talent, greater 
customer orientation, increased employee sat-
isfaction, and better decision making. Diverse 
teams can offer more problem-solving tools, 
broader thinking, and better solutions, allowing 
companies to explore alternatives more efficiently. 

There are five levers that top management can 
apply to enhance diversity:

Make diversity a business objective. Top or-
ganizations have embedded diversity into their 

strategy and set up professional diversity man-
agement.

Value diversity in recruiting. It is important to 
ask: “Can this candidate contribute something 
‘different’ to make us better?” Recruiting proce-
dures should be as objective as possible. 

Consistently anchor respect for diversity. Pre-
paring a code of conduct can raise awareness of 
cultural benefits and norms. Top managers should 
serve as role models.

Remain truly unbiased in reviews and promo-
tions. Mechanisms can include 360-degree feed-
back, strengths-based development, or career 
committees that confer about career possibilities 
for each employee.

Launch the flagships. It 
is important to launch one 
or two high-visibility flag-
ship projects. This signals full 
management commitment 
and makes these projects 
more likely to succeed. For 
example, McKinsey recently 
founded, together with ten 
other organizations, the ini-

tiative “Chefsache“, aimed at increasing the rep-
resentation of women in leadership positions.

Successful diversity programs have clear ob-
jectives and are led from the top. Diversity pro-
grams are in essence change programs – they 
seek to alter the composition of leadership teams 
or staff and to disrupt old habits and routines.

At McKinsey, we strive to achieve the great-
est mix of talent within our teams, including dif-
ferent nationalities, a good gender balance, and 
diverse academic and professional backgrounds. 
Speaking of academic mix, only half of our cur-
rent recruits in Germany are business graduates, 
while the rest have a background in the sciences, 
engineering, informatics, or social sciences.   

Diversity Wins – Strategic Priority for Success

Companies with a diverse 
workforce are actually better 
performers
Nadja Peters
Director of Recruiting Germany
McKinsey & Company
www.mckinsey.com

c o v e r  s t o r y
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K o l u m n e

Starbucks Coffee Company
Building 4, Chiswick Park
566 Chiswick High Road
GB – London W4 5YE
E EMEAcommunications@starbucks.com
W www.starbucks.com

Creating a Culture of Inclusion and Diversity

F
or Starbucks, diversity and inclu-
sion are an integral part of its mis-
sion and guiding principles. This 
includes hiring “partners” with 

various backgrounds and working with 
them to find success in their careers. The 
company calls its employees partners 
because all have shares in the business.

Starbucks seeks to inspire and nur-
ture the human spirit – understanding 
that each person brings a distinct life ex-
perience to the table. The partners are 
diverse not only in gender, race, ethnic-
ity, sexual orientation, religion and age, 

but also in cultural backgrounds, life ex-
periences, thoughts and ideas. The com-
pany encourages them to set up net-
works, bringing together colleagues 
with similar interests or 
backgrounds.

 Embracing diversity 
does not only enhance the 
work culture, it also drives 
business success. It is the 
inclusion of these diverse experiences 
and perspectives that create a culture of 
empowerment, one that fosters innova-
tion, economic growth and new ideas.

Creating a culture where diversity is 
accepted and inclusion is encouraged is 
crucial for Starbucks. 

The company is a longtime advocate 
for the LGBT (Lesbian Gay 
Bisexual and Transgender) 
community and marriage 
equality. It received a 
score of 100 on the Hu-
man Rights Campaign’s 

2015 Corporate Equality Index, a na-
tional benchmarking tool on corporate 
policies and practices pertinent to LGBT 
employees.  

Embracing diversity 
enhances the work 
culture and drives 
business success

m e m b e r  k n o w - h o w

D
iversity initiatives have become 
commonplace in today’s busi-
ness environments and com-
panies launch these programs 

for a number of different reasons. Many 
are initiated in response to regulatory 
requirements. However, 
for most companies, di-
versity efforts are driven 
by a variety of more intri-
cate motives. Five inten-
tions commonly cited by 
companies are: to reflect 
market diversity; to win 
the talent war; to foster 
innovation; to align organizational val-
ues; and to display a socially responsible 
public image. 

With the variety of initiating reasons, 
the complexities of measuring the im-
pact of diversity efforts have multiplied. 

Differences in context, purpose and pro-
cess have led to great variation in what 
and how each organization chooses to 
measure and evaluate.

Measuring the success of programs 
can take numerous directions. If diver-

sity efforts are initiated 
because of regulatory re-
quirements, it may simply 
be assessed whether a 
formerly non-compliant 
company is now com-
pliant. 

Is the goal to evalu-
ate progress toward the 

original intention? If so, the reflection 
of market diversity may be most easi-
ly measured from quantitative data. Di-
verse talent acquisition can also be ap-
proached quantitatively if the issue is 
simply to achieve demographic diversi-

ty. But it becomes more complicated if 
the goal is also diversity of knowledge, 
skills and abilities. 

Evaluation of programs initiated to 
foster innovation, align organization-
al values or improve public image re-
quires more complex consideration of 
both quantitative and qualitative data, 
as does the direct and/or indirect mea-
surement of issues such as the relation 
of the initiative to business performance. 
The range of reasonable approaches is 
wide and further depends on each or-
ganization’s evaluation goals. 

These challenges increase the diffi-
culty of designing evaluations that pro-
vide valid results, as well as making it 
more difficult to identify truly compara-
ble data for broader understanding of 
the progress of diversity initiatives within 
the business world. 

Anne Sutthoff
Managing Director
Sutthoff GmbH
Unter den Linden 10
10117 Berlin
T +49 30 700140-277 
E anne.sutthoff@sutthoffgmbh.de
W www.sutthoffgmbh.de

Evaluating Diversity Initiatives

With the variety of 
initiating reasons, 
the complexities of 
measuring the impact 
of diversity efforts 
have multiplied
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Falling on the fourth Thursday of November, Thanksgiving is a day 

Americans typically spend with their families and loved ones, giving 

thanks for the year’s harvest and bounties and kicking off the holiday 

season. In Germany, members and friends of AmCham Germany 

gather for dinner events to celebrate this American holiday. Dinners 

include traditional US dishes such as roast turkey and stuffing or 

seasonal German food such as roast goose. The evenings are filled 

with speeches, music, dancing and networking opportunities. 

TSCHAIKOWSKY AND VERDI

Düsseldorf, Nov. 27. Musicians of the Deutsche Oper am Rhein entertained guests with a virtuoso mu-
sical performance at this Thanksgiving event. Guest of honor was new US Consul General to Düssel-
dorf Michael R. Keller. Pictured here following the evening’s musical entertainment are (from left): 
Werner L. Kanthak, AmCham Germany Representative North Rhine-Westphalia; Keller; Eva Bodorová, 
soprano, Dr. Alexander Schröder-Frerkes, North Rhine-Westphalia Regional Committee Chair; Christian 
Dammann, pianist.

s p e c i a l  r e p o r t :  a m c h a m  g e r m a n y  t h a n k s g i v i n g  e v e n t s

TRADITIONS AND MUSIC

Hanover, Nov. 26. AmCham Germany members 
in the Lower Saxony region and their friends and 
families came together at the International School 
Hannover Region (ISHR) to enjoy a  traditional 
Thanksgiving dinner. Patricia Baier,  Director 
of the ISHR, and Prof. Ulrich von J einsen, Low-
er Saxony Regional Committee Chair  welcomed 
guests before keynote speaker Nancy Krites 
of ISHR introduced attendees to the variety of 
Thanksgiving tradition in the US. After dinner, 
former Music Director of ISHR Andrea  Johnson 
delighted the audience with music while chil-
dren enjoyed a special kids’ entertainment pro-
gram. Pictured here are Baier and von Jeinsen.



TRADITIONAL GOOSE DINNER

Berlin, Dec. 3. This German seasonal dinner com-
pleted last year’s event calendar. After a keynote 
speech by Jürgen Hardt, MdB (CDU/CSU) and 
Coordinator of Transatlantic Cooperation at the 
Federal Foreign Office, members and guests en-
joyed cocktails and conversation. The evening 
was capped off by the delicious three-course 
goose meal. Pictured here are (from left):  Conrad 
R.  Tribble, Deputy Assistant Secretary for Euro-
pean and Eurasian Affairs and former US Con-
sul General to Munich; Frank Riemensperger, 
 AmCham  Germany Executive Vice President; 
Bernhard Mattes, AmCham Germany President; 
Hardt; and Carl Graf von Hohenthal, Berlin-Bran-
denburg Regional Committee Chair. 

FESTIVE TURKEY FEAST

Frankfurt/M, Nov. 26. Members, friends and family located in the Rhine-Main region gathered for a 
four-course traditional American turkey dinner to share the Thanksgiving tradition. After a few opening 
remarks by Dr. Mark C. Hilgard, Rhine-Main Regional Committee Chair, guests – and especially the 
children – could not wait for the turkey cutting to begin. Pictured here carving the bird is: Dr. Rob Smith, 
AmCham Germany Vice President (left); together with Kati Najipoor-Schütte, Director CEO Search at 
Egon Zehnder; and Hilgard.

BOUNTIES AND COMING CHALLENGES

Hamburg, Nov. 26. At this Thanksgiving Dinner, 
Dr. Bernd Drouven, Chairman of the Executive 
Board at Aurubis AG, summed up the turbulent 
year 2015 and shared his perspective on the fu-
ture in his speech titled “Change is the big chal-
lenge”. After the speech guests enjoyed a deli-
cious dinner of whole-roasted and stuffed turkey. 
Pictured here are Drouven (left) and Henning C. 
Schneider, Northern Germany Regional Commit-
tee Chair.
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HANK YOU TO OUR 
EVENT PARTNERS 

T
We would like to extend a heartfelt thank-you 

to the following event partners for their 

generous support of AmCham Germany’s 

2015 Thanksgiving events.

BERLIN:  

Coca-Cola Deutschland · K&L Gates ·
Sofitel Berlin Kurfürstendamm · Microsoft 

Deutschland GmbH · Toyota · White & Case 

LLP · Deloitte · GSK Stockmann + Kollegen

FRANKFURT/M: 

Arnecke Sibeth Siebold Rechtsanwälte  

Steuerberater · KPMG AG · Deutsche 

Lufthansa AG · Marriott Hotel Frankfurt · 

Molecular Health GmbH · Procter & Gamble 

Germany · Ulrich W. Reinholdt

HAMBURG: 

Dimension Data 

HANOVER: 

Duprés · Göhmann Rechtsanwälte Notare ·
Hannover Finanz · White Kitchen
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s p e c i a l  r e p o r t :  a m c h a m  g e r m a n y  n e w  y e a r ’ s  r e c e p t i o n s

2015 was a politically turbulent year with major global challenges ranging from the Greek financial crisis to political 

conflicts in Syria, Iraq and Russia/Ukraine and the migration of millions of refugees to Europe. Despite these develop-

ments, the year also saw an improvement in economic conditions and continued close business ties on both sides of 

the Atlantic. Members and friends of AmCham Germany gathered in January in celebration of the year behind them 

and in anticipation of a year full of new business opportunities ahead. The various speakers presented strategies for 

the future and explained their plans and goals for 2016.

Jan. 19. From left: Andreas Povel, 
 AmCham Germany General Manager; 
Dr. Alexander Schröder-Frerkes, North 
Rhine-Westphalia Regional Committee 
Chair; keynote speaker Hermann Gröhe, 
Federal Health Minister; and Bernhard 
Mattes, AmCham Germany President.

Düsseldorf 

Jan. 27. From left: US Consul General James W. Herman; Klaus 
Tornow, AmCham Germany Representative Baden-Württemberg; 
Andreas Povel, AmCham Germany General Manager; Georg Fichtner, 
President of IHK Region Stuttgart; keynote speaker Ambassador 
Susan M. Elliott, Civilian Deputy to the Commander, US Forces 
Europe (EUCOM) and former US Ambassador to Tajikistan; Prof. 
Gerhard Wegen, Baden-Württemberg Regional Committee Chair; 
and Andreas Richter, CEO of IHK Region Stuttgart.Stuttgart

Jan. 22. From left: Andreas Povel, AmCham Germany General 
Manager; Arell Buchta, Partner at eureos GmbH; US Consul 
General Scott R. Riedmann; Eva Donsbach, Director at Bank-
haus Lampe KG; Prof. Heribert Heckschen, Saxony Regional 
Committee (Dresden) Chair; and keynote speaker Prof. Hans 
Müller-Steinhagen, Rector of Technical University Dresden.

Dresden
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Jan. 25. From left: Andreas Povel,  AmCham Germany General Manager; 
Wolfgang Bastert, Vice President of IHK Region Nuremberg and Central 
Franconia; Frank Sportolari,  AmCham Germany Vice President; keynote 
speaker Marcus Almeling, CFO at McDonald's Deutschland Inc.;  
and Martin Thiermann, Northern Bavaria Regional Committee Chair.

Nuremberg

Jan. 29. From left: Dr. Mark C. Hilgard, Rhine-Main Regional Committee 
Chair; keynote speaker Roland Koch, Chairman of the Supervisory 
Board at UBS Deutschland AG and former Minister-President of Hesse; 
and Bernhard Mattes,   AmCham Germany President.

Jan 26. From left: Andreas Povel,  
AmCham Germany General Manager; Hubert 
Barth, Member of the Management Board 
at Ernst & Young GmbH; US Consul General 
 Jennifer D. Gavito; keynote speaker Prof. 
Winfried Bausback, Bavarian Minister of State 
for Justice; Christian von Sydow and Andreas 
Würtenberger, Bavaria Regional Committee 
Co-Chairs.

Munich
Frankfurt/M

Hanover

Jan. 26. From left: Prof. Ulrich 
von Jeinsen, Lower Saxony 
Regional Committee Chair; 
Gabriele Rühl, Lower Saxony 
Regional Committee Member; 
keynote speaker Dr. Jochen 
Köckler, Member of the Mana-
ging Board of Deutsche Messe 
AG; keynote speaker Olaf Lies, 
Lower Saxony Minister for 
Economics, Labor and Transport; 
Rosita Zäsar, Lower Saxony 
Regional Committee Member; 
Marco Siebert of  Deutsche 
Messe AG; and  Nicholas R. 
Teller,  AmCham  Germany Vice-
President.
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e v e n t  r e p o r t

AUTOMATED DRIVING

Eisenach, Dec. 9. Participants were invited to 
visit the museum “Automobile Welt Eisenach” 
 (Automobile World Eisenach) for this Business  
After Hours Event. After a warm welcome by 
Thuringia  Regional Committee Chair Stefan 
 Hertwig, Dr. Ulrich Eberle, Project Lead Technol-
ogy at GM Europe/Adam Opel AG, talked about 
the technical developments for autonomous and 
automated driving and the challenges involved. 
The speech was followed by a lively discussion 
with the participants. Pictured here are (from left):  
Eberle; Pieter Ruts, Plant Manager Eisenach at 
Adam Opel AG; Hertwig; Matthias Doht, Gener-
al Manager of AWE; Christian Kiel, Public Policy 
Manager at Adam Opel AG. 

TRADE RISK: EMBARGOES

Munich, Nov. 24. For German export champions, 
embargoes are a very sensitive subject. At this 
Expert Briefing, Dr. Gerd Schwendinger and  
Dr. Lothar Harings, both Partners at GvW Graf 
von Westphalen informed guests about what 
to keep in mind when dealing with embargoes. 
They provided an update on countries affected by 
embargoes – such as Iran and Russia – and in-
troduced the audience to the legal underpinnings 
of export control. The event was rounded off by a 
discussion session and get-together. 

NATO BETWEEN WALES AND WARSAW

Düsseldorf, Oct. 21. At this Business Luncheon, 
guests listened to Brigadier General Rainer 
 Meyer zum Felde of the Permanent Delegation 
of the Federal Republic of Germany to NATO. He 
shared his view on the tasks and present chal-
lenges of NATO. He highlighted the process of 
long-term adaptation to a changed security en-
vironment in and around Europe – between the 
summit of Wales in September 2014 and the 
upcoming summit in Warsaw in July 2016. Pic-
tured here are (from left): Werner L. Kanthak, 
 AmCham Germany Representative North Rhine-
Westphalia; Meyer zum Felde; Dr. Alexander 
Schröder-Frerkes, North Rhine-Westphalia Re-
gional Committee Chair. 
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TTIP – CHANCE OR RISK?

Cologne, Oct. 22. Speakers and guests at this 
 AmCham Germany Forum discussed the vari-
ous perspectives of TTIP, particularly explor-
ing the chances and concerns of small and 
medium sized companies. Bernhard Mattes,  
AmCham Germany President, and Dr. Rainier 
van Roessel of Lanxess AG, host of the event, 
welcomed the guests. Then keynote speaker  
Dr. Stephan Koppelberg, Head of the Re-
gional Representation of the European Com-

mission in Bonn, introduced the topic. For the 
subsequent panel discussion they were joined by 
Petra Kammerevert, MEP (SPD);  Wolfgang 
Schuldzinski, Chairman of the consumer or-
ganization Verbraucherzentrale NRW; and Carl 
 Martin Welcker, CEO of Alfred H. Schütte 
 GmbH & Co. KG. The audience also engaged in 
this lively discussion moderated by Maximilian 
Weingartner, editor at the F.A.Z. Pictured here 
are the panelists.

THE FUTURE OF TV

Berlin, Nov. 16. Online versus linear TV, who will 
get the edge? Challenges and scenarios for the 
future of television in the world of tomorrow 
were the topic of this  AmCham Germany  Forum 
in the German media capital. An opening key-
note of Fred Kogel, then member of the board, 
now CEO at Constantin  Medien AG, followed by 
a thematic statement of  Lutz  Reulecke, Vice 
President Regulatory Affairs & Public Policy at Sky 
Deutschland AG, provided the basis for a lively 
discussion about TV consumption habits. 

VENTURE CAPITAL AND STARTUPS

Munich, Dec. 10. Start-up incubator ZecheNeuland 
and AmCham Germany invited guests to this Busi-
ness After Hours event focusing on the start-up 
landscape in Germany. In a panel discussion mod-
erated by Guido Happe, Managing Partner of 
ZecheNeuland and Board Partners, participants 
discussed the current trends in sourcing venture 
capital as well as opportunities and potential risks 
in 2016. Among the panelists were Dr. Hendrik 
Brandis, Partner at Earlybird Venture Capital;  
Dr. Walter Grassl, Managing Partner at Mu-
nich Venture Partners; Roman Huber, Manag-
ing Director of Bayern Kapital GmbH; Dr. Hasso 

Kaempfe, Managing Partner at ZecheNeuland; 
Stefan Lemper, Vice President at  Scout24Group/ 
You Is Now; and Jörg Trouvain, CEO of  ProSieben 
Travel GmbH. Pictured here are the panelists, 
plus  Christian von Sydow and Andreas Würten-
berger, Bavaria Regional Committee Co-Chairs.
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ADVICE ON US LABOR LAW

Erfurt, Oct. 27. At this Business After Hours event, 
Annett Stute of Stute Rechtsanwälte provided 
members of the Thuringia Regional Chapter and 

guests with insight into the subtleties of US labor 
law and current developments in the field. The 
keynote speech was followed by a Q&A session.

WELCOME MICHAEL R. KELLER

Düsseldorf, Nov. 19. Michael R. Keller was ap-
pointed as the US Consul General to Düsseldorf 
in August. At this official Welcome Breakfast, 
 AmCham Germany members took the opportu-
nity to welcome him to Germany. Pictured here are 
(from left): Werner Kanthak, AmCham  Germany 
Representative North Rhine-Westphalia;  

Dr. Jürgen Vogelpoth, Chairman of the Superviso-
ry Board at PricewaterhouseCoopers AG; Keller;  
Dr. Alexander Schröder-Frerkes, North Rhine-
Westphalia Regional Committee Chair;  Petra 
Wassner, CEO of NRW.INVEST GmbH; Dr. Georg 
Paschwitz, Chairman of the Supervisory Board at 
Deutsche Mergers & Acquisitions AG.

TALKING CARS

Stuttgart, Nov. 23. Digital communication be-
tween driver, vehicle and infrastructure will great-
ly change the way we drive. Already today, tech-
nologies collecting and transmitting data improve 

traffic flow and make mobility safer and more  
efficient. Peter Fuss, Senior Advisory Partner Au-
tomotive at Ernst & Young GmbH, talked about 
connecting cars at this Business After Hours Event. 

SWINGING STUTTGART

Stuttgart, Dec 11.  AmCham Germany’s fifth 
Swinging Christmas for members, families and 
friends at BIX Jazzclub & Lounge was an enter-
taining night full of jazzy music and delicious 
food. Mini Schulz, Professor at the State Uni-
versity of Music and Performing Arts Stuttgart, 
moderated the annual event while African-English 
jazz singer  Malia immediately captured the audi-
ence with her expressive voice. Pictured here are: 
Prof. Gerhard Wegen (left), Baden- Württemberg 
Regional Committee Chair; and Schulz. 

SAXONY GOING STRONG

Dresden, Dec. 3. Guests at this Business Dinner lis-
tened to hear Prof. Hans J. Naumann of NILES-
SIMMONS Industrieanlagen GmbH speak about 
the Saxon manufacturing industry as a growth en-
gine. Pictured here are (from left): Burkhard von 
der  Osten, Branch Manager of Commerzbank in 
 Dresden; Naumann; and Prof. Heribert Heckschen, 
Saxony Regional Committee (Dresden) Chair.

INTERNATIONAL TAX ISSUES

Frankfurt/M, Nov. 12. PricewaterhouseCoopers 
(PwC) experts addressed the implications of the 
OECD’s initiative on Base Erosion and Profit Shift-
ing (BEPS) for the taxation of international busi-
ness at this Expert Briefing event. In their pres-
entations, Christof K. Letzgus, Partner at PwC, 
and Prof. Jörg M. Mössner, Member of the PwC 
Scientific Advisory Board, explored the impact of 
two BEPS action points on German corporate fi-
nancing and foreign direct investments. Pictured 
here is Letzgus (standing).

Leipzig, Nov. 24. During this AmCham Germany 
Expert Briefing event, PwC corporate tax experts 
Birgit Thalhammer and Dr. Dorit Seiler, both 
of the company’s Leipzig office, updated the audi-
ence on the latest developments concerning Ger-
man real estate transfer tax, informing them on 
how to optimize transactions in the light of the 
complexity of this tax.

MANAGING REAL ESTATE ASSETS

Munich, Nov. 18. Managing assets and  portfolio 
of real estate companies is a complex topic. At this 
 AmCham Germany Forum, Dr. Claus Lehner, CEO 
of GBW GmbH, delivered an informative introduc-
tion to the subject. Pictured here are (from left): 
Christian von Sydow, Bavaria Regional Committee 
Co-Chair; Christian G. Hirsch, Partner at Civitas 
International; Lehner; and Andreas  Würtenberger, 
Bavaria Regional Committee Co-Chair.



16  commerce germany  March 2016

p o l i c y  h i g h l i g h t s

Environment & Energy Committee Meets Political Leaders 
Berlin, Dec. 2. Current issues of energy policy on 
national and international level were discussed 
at a meeting of the Environment & Energy Com-
mittee with MEP Herbert Reul (CDU/CSU). Par-
ticularly the “State of the Energy Union” was of 
interest to the committee members as well as 
the negotiations at the United Nations Frame-
work Convention on Climate Change (COP21) 
in Paris. 

Berlin, Jan. 27. Johann Saathoff, MdB and Vice-
Spokesperson for Economy and Energy in the So-
cial Democrat’s Parliamentary Group, shared his 
views and ideas on a wide range of energy issues 
in an open and fruitful discussion with committee 
members. Topics covered included the digitization 
of the Energiewende, challenges to the emissions 
trading system and energy storage as well as the 
integration of renewable energies into existing 
energy and electricity markets. 

Berlin, Jan. 13. MdBs Thomas Bareiß and 
Karsten Möhring (both CDU/CSU) met with 
members of the Environment & Energy Commit-
tee. Thomas Bareiß presented the most important 
energy policies in the upcoming year. Following 
the exchange, Karsten Möring informed the mem-
bers on the ongoing transposition of the Seveso 
III Directive into German law. The directive deals 
with the control of hazards involving dangerous 
substances. 

Update on TTIP Negotiations
Berlin, Nov. 19. The TTIP Committee met with 
Bernd Lange, MEP and Chair of the Committee 
on International Trade (INTA) of the European 
Parliament, to hear about the 11th round of TTIP 
negotiations and to discuss the progress reached 
in the three key areas of the trade agreement: 
market access, regulatory cooperation and trade 
rules. 

Government  
Relations Committee
Berlin, Dec. 1. A group of high-level executives 
met with Bruce H. Andrews, US Deputy Sec-
retary of Commerce, to exchange views and ex-
amine the topics digitization, trade and TTIP, data 
exchange and the upcoming 2016 Hanover Fair 
with Partnerland USA. 

AmCham Germany’s specialized policy commit-
tees are the main instruments used to develop 
and deliver members’ opinions to the German 
and US governments. 

▸ For more information about the  
committees and their activities,  
please visit our website: 
www.amcham.de/public-affairs
 

AMCHAM GERMANY’S POLICY COMMITTEES
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CR Committee Discusses Sustainability Standards in Supply Chains

Social & Labor Affairs Committee Debates Zeitarbeit and Werkverträge

Berlin, Nov. 5. Members of the Corporate Re-
sponsibility (CR) Committee talked about the is-
sue of sustainability in global supply chains. Guest 
speaker Philipp Schukat, Head of the program 
“Social and Environmental Standards” at the 
Deutsche Gesellschaft für Internationale Zusam-
menarbeit (GIZ), presented valuable insight into 
the work of the GIZ regarding the development 
and implementation of global standards for sup-
ply chain sustainability.  

Berlin, Jan. 25. Members of the Social &  Labor Af-
fairs Committee held a meeting with Dr. Carsten 
Linnemann, MdB, (CDU/CSU) to debate the 
plans of the German government on tempo-
rary employment (Zeitarbeit) and work contracts 
(Werkverträge). 

Earlier in January, the committee published a 
 position statement to express its concern with the 
planned regulation proposed in a draft bill by the 
Federal Ministry of Labor and Social Affairs. Ad-
ditional regulations would impose further bureau-
cratic burdens and cost, rendering these instru-
ments inoperable for businesses in Germany. 

Chances of TTIP for the  
Healthcare Industry
Berlin, Jan. 28. At this parliamentary breakfast, the Business of Healthcare 
Committee and members of the German Bundestag came together to dis-
cuss the topic “TTIP and the Healthcare Industry”. The group talked about 
the chances TTIP could bring for different sectors of the healthcare industry, 
such as medical devices, pharmaceuticals and diagnostics. The breakfast took 
place at the Deutsche Parlamentarische Gesellschaft. 

Corporate & Business Law  
Committee Updated on Sanctions
Frankfurt/M, Feb. 5. Andrew Keller, Deputy Assistant Secretary for Counter 
Threat Finance and Sanctions of the US Department of State at the Bureau 
of Economic and Business Affairs, updated the Corporate and Business Law 
Committee on US sanctions with a special focus on Iran. Committee mem-
bers addressed and submitted a variety of practical problems and issues that 
individual industries face, e.g., the finance and the chemical industry.   
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a m c h a m  g e r m a n y  a s k s

 ▾ What aspect of transatlantic relations works 
best?

 ▵ Especially in times of dramatic changes and 
global political turmoil, the transatlantic relation 
is a solid foundation for stability and trust – first 
of all, between two leading economies in the 
world, but also for global peace and prosperity.

 ▾ What changes to the transatlantic relationship 
are necessary?

 ▵ To maintain growth for both economies and 
societies, it will be key to re-establish a funda-
mental trust between both populations and poli-
ticians. This will allow people to accept necessary 
trade-offs on various levels of the transatlantic re-
lationship as well as the conventions, and it will 
stop nationalistic movements in the tracks.

 ▾ What was the last book you read?

 ▵ The last book that I read was ’The Second 

Machine Age’ by Erik Brynjolfsson and Andrew 
 McAfee. It illustrates how digitization evolves and 
how it will potentially influence our lives.

 ▾ What is your favorite German/American food 
or dish?

 ▵ My favorite American food is a medium cooked 
steak. Nothing comes close to it, if you get proper 
meat and it is perfectly grilled. In Germany, I have 
to admit there are a couple of dishes I like, the one 
I often come back to is a Wiener Schnitzel made 
of veal with cooked potatoes.

 ▾ Who, living or dead, do you admire most?

 ▵ I don’t have a single idol that I complete-
ly  admire. What I do admire, though, is how in-
dividuals coped with specific situations or their 
life’s work. Having spent all of my career in the 
IT industry, living through ups and downs, inter-
net hypes and bursting bubbles, Steve Jobs was a 
leader that I have greatest respect for. 

 ▾ What is your favorite place in the US or 
 Germany and why?

 ▵ My favorite place in the US is definitely New 
York. It is the metropolis in the world which really 
radiates speed, energy and the belief in unlimited 
possibilities. In Germany, Berlin is adding a fan-
tastic cultural scene to the mixture of energy and 
atmosphere of optimism. 

Ivo Koerner
Vice President Enterprise 
Sales
IBM Deutschland GmbH
www.ibm.de

Berlin, Dec. 15. A Parliamentary Evening titled “Digital platforms – engine for 
growth or monopoly problem?” explored the chances of digital platforms as 
well as legal implications from the perspective of competition and liability law. 
Among the panelists were Lars Klingbeil, MdB (SPD); Dieter Janecek, MdB 
(Alliance 90/The Greens); Prof. Niko Härting of Härting Rechtsanwälte; and 
Klaus Müller of the Federation of German Consumer Organizations vzbv. 

Berlin, Feb. 3. The TIM Committee welcomes the agreement of the European 
Commission and the United States on the new EU-US Privacy Shield. After 
the European Court of Justice had declared the old Safe Harbor framework 
invalid in October, the committee had closely monitored the negotiations for 
a new framework for transatlantic data flows and had addressed the issue 
during a breakfast briefing and in several press releases.  
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TIM Committee Discusses the Role of Digital Platforms and  
Welcomes EU-US Privacy Shield
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a c c e s s  y o u r  g l o b a l  n e t w o r k

Andreas Povel to Leave AmCham Germany

A
mCham Germany’s General Manager 
Andreas Povel (61) will resign from his 
position at the end of September 2016. 
He has decided not to renew his three-

year contract. 
During his time at AmCham Germany,  Povel 

represented the interests of AmCham Germany 
in Germany, Brussels and Washington, DC with 
great success, and his energy and enthusiasm was 
recognized by the Chamber’s members.  AmCham 
Germany was able to increase its public profile, 
expand on the number and quality of its events, 
and engage in many new projects during his 
 tenure, while staying in good shape financially. 
Povel actively participated in shaping public per-
ception of the TTIP negotiations in Germany and 

enriched the debate with his numerous speeches 
and public appearances. An expert in transatlantic 
business relations, Povel is well-versed in the ad-
vantages of TTIP for both sides of the Atlantic and 
is a well-known figure in Frankfurt/M and beyond.

As a former business executive with long-
standing banking experience in Europe and the 
United States as well as Honorary President of the 
cosmopolitan Union International Club, Andreas 
Povel is a dedicated transatlanticist who will re-
main committed to furthering European-American 
ties in his future professional endeavors.

AmCham Germany greatly regrets Andreas 
Povel’s departure and wishes him all the best and 
success for the future. The search for his successor 
is ongoing. 

 ▾ Why is Latvia an interesting investment loca-
tion for American investors?

 ▵ Latvia locational advantages include: a skilled, 
multilingual and productive workforce; a unique 
geographical position at the crossroads between 
Europe’s East and West providing a strategic lo-
cation for businesses connecting developed and 
emerging markets; a very good infrastructure for 
transportation and services, including financial,  
e-commerce and telecommunications services. 
Latvia has one of the fastest internet connections 
in the world. Riga International Airport is the larg-
est in the Baltics with over 70 international direct 
destinations.

 ▾ Please describe the economic partnership be-
tween the US and Latvia.

 ▵ The US-Latvian economic relations are dynam-
ic, offering room for growth. Latvian exports of 
goods and services to the US grew by 40% and 
20%, respectively, in 2015 compared to the pre-
vious year. The main export goods from Latvia to 
the US are machinery, mechanical and electrical 
equipment, a variety of industrial supplies, optical 

devices, textiles, wood and food. The main export 
services are IT services, transport and tourism. The 
US is the ninth largest foreign direct investor in 
Latvia, with over €318 million in share capital this 
year. The majority of the US investments in Latvia 
lie in the sectors real estate, manufacturing, tour-
ism, transport and logistics, consulting and finan-
cial services.

 ▾ In what state is the Latvian economy in 
 regards to the global economic crisis? 

 ▵ Latvia has made a rapid progress in adjust-
ing its economy since the economic crisis, as il-
lustrated by its successful entry into the eurozone 
in 2014. It hasn’t been seriously affected by the 
eurozone crisis, but the Russian economic sanc-
tions have impacted the Latvian economy, espe-
cially the food and hospitality industries. 

 ▾ How does AmCham Latvia support its mem-
bers?

 ▵ AmCham Latvia is the leading foreign business 
organization in Latvia with 150 members from a 
broad range of industries. AmCham Latvia is com-

mitted to fostering trade and investment between 
the US and Latvia. Our events create a network-
ing hub for decision makers, international and lo-
cal businesses, government policymakers and the 
diplomatic community.  

Latvia – Talent, Location, Infrastructure

▸ About AmCham Latvia:

Founded in 1993, today AmCham Latvia has 
around 150 members. AmCham Latvia is  
committed to fostering trade and investment 
between the US and Latvia and it serves as  
a business, networking and policy forum for 
its members and partners. 

Liga Smildzina-Bertulsone
Executive Director/ 
Board Member
AmCham Latvia
T +371 6721-2204
E amcham@amcham.lv
W www.amcham.lv
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AmCham Germany welcomes 
the consensus reached on a new 
safe harbor agreement “US-EU 
Privacy Shield”
The EU commission has announced 
that in negotiations on the new 
transatlantic “Safe Harbor” agree-
ment all of its objectives have been 
achieved and that the new agree-
ment lives up to the requirements 
of the European Court of Justice 
(ECJ). […]
The digital industry association 
 BITKOM […] welcomed the con-
sensus, calling it an “important 
step towards more legal certainty 
for data exchange with the US.” 
The US government now needs to 
deliver and the agreement “must 
prove itself in practice.” According 
to  AmCham Germany, the US and 

EU have demonstrated their “capaci-
ty for political action in an important 
economic field.” However, in the  
medium term, the transatlantic legal 
assistance agreements need to be 
reformed to develop “common 
standards for access across borders.”
(Translated from the original article by Stefan 
Krempl as it appeared on Heise online on  
Feb. 2, 2016)

(Non-)Negotiable Agreement
Threat or opportunity – is the 
much-debated question when talk-
ing about the free-trade agreement 
TTIP. […]
 AmCham Germany General Manag-
er Andreas Povel is convinced that 
such fears are the result of the com-
plexity of the topic. […] He assures 
that “whatever is incompatible will 
not be agreed on.” But with a view 

towards the export business of  
German Mittelstand, he says, he 
does not understand the discontent. 
He gives an extreme example: US 
tariffs on European agricultural 
products are very high in some cas-
es – the tariff on fruit, vegetables 
and plants is 135%, the tariff on 
drinks and tobacco is even 350%. 
For this reason, European farmers 
could not offer their products at 
competitive prices. A reduction or 
elimination of tariffs under TTIP 
would enable farmers to export 
their products. […]
(Translated from the original article by Kinza 
Khan as it appeared in Markt & Mittelstand in 
Nov. 2015)

Silicon Valley or Berlin Valley?
Silicon Valley is considered iconic for 
innovations in the US. […]

a m c h a m  g e r m a n y  i n  t h e  p r e s s

New Regional Committee
AmCham Germany members in the North Rhine-
Westphalia region are now even more active in the 
Cologne-Bonn area. In August 2015, the  Cologne 
Regional Committee was established under the 
 direction of Dr. Hermann Hollmann. The committee 
will organize events for members in the area, stay 
tuned for more news from the Regional Chapter 
North Rhine-Westphalia or contact  Elena Lewalter 
(elewalter@amcham.de).

113th Annual Membership 
Meeting
All members of AmCham Germany are cordially invited to attend the  
113th Annual Membership Meeting, taking place on April 29, 2016 in  Leipzig. 
In addition to the membership meeting, the day program includes a panel 
discussion and speeches by top business leaders. Sigmar Gabriel, Feder-
al Minister for Economic Affairs and Energy will deliver the keynote speech. 
This year’s event themed “Driving Digital Transformation with Your Work-
force and Customers – Transatlantic Success Stories”, will explore the po-
tential of intelligent interaction between man and machine for innovation 
and value creation. 

▸  To see the program and register, visit our website:  
www.amcham.de/events/annual-membership-meeting/ 

Chamber Chat Gives  
Outlook on 2016
“What is on the agenda for  AmCham Germany in 
2016?” In the latest podcast of the Chamber Chat 
series, AmCham Germany President  Bernhard 
Mattes summarizes the year 2015 and explains 
the plans and goals for 2016.

▸  To view our newest podcast, please  
scan the QR code or visit our youtube 
channel.
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Bernhard Mattes,  AmCham Germany 
President and CEO of Ford-Werke 
GmbH sees a clear difference be-
tween the US and Germany when 
it comes to innovation. […] Sever-
al factors contribute to this differ-
ence. […] “The importance and 
the share of STEM subjects [MINT-
Fächer, Anm. d. Üb.] in school and 
education system is much higher 
in the US,” he says. […] “Math, 
computer science and natural 
 sciences are much more popular 
there.” […] He considers a strong 
orientation towards development 
and research instead of towards 
daily business to be another ad-
vantage. German educational 
trainings and study programs are 
strongly focused on application in 
businesses and practice, he says. 

“In the US, they are more inde-
pendent and open up new per-
spectives,” he explains. He cites a 
number: “37% of CEOs in the US 
don’t have a background in social 
or humanistic sciences.” […]
Mattes sums up the willingness to 
develop new ideas and bring them 
to market: “In the US, you live by 
‘fail often, fail fast, fail cheap’.” 
[…] 
(Translated from the original article by 
Joachim Kary as it appeared in Innovations-
manager in Sep. 2015)

“Head of sales” of the TTIP 
agreement 
Bernhard Mattes is CEO of Ford 
Germany – and President of 
 AmCham Germany. He passion-
ately fights for the disputed free 
trade agreement.

[…] Naturally, Mattes also senses 
peoples’ loss of confidence in the 
political and economic elites who 
support the trade agreement. He 
notices how difficult it has be-
come to convince people of the 
benefits TTIP has in store for the 
overall economy as well as for the 
jobs of individuals – benefits he is 
convinced of. […]
“On vacation in the States, you 
suddenly see everything American 
in a positive light – from bag pack-
ers at the supermarkets to rental 
cars with large-displacement en-
gines. And minimum wages and 
environmental standards are no 
longer mentioned,” he says. 
But Mattes […] knows that such 
anecdotal evidence does not help 
the TTIP debate. Instead, besides 

more transparency (which has  
already been achieved, also with a 
view to content of the negotia-
tions), people need to be convinced 
that compliance with ethical prin-
ciples will continue to play an  
important role in companies. It is 
not about shifting profits, rather: 
“Whatever is incompatible with 
European law, will not be agreed 
on.” For example, German food 
legislation would not be changed 
by TTIP. […]
Mattes also maintains that the 
agreement has to be finalized as  
a package. […]
“We need a groundbreaking 
agreement, not one that only does 
away with tariffs.” […]
(Translated from the original article by 
Carsten Knop as it appeared in Frankfurter 
Allgemeine Zeitung on Nov. 28, 2015)

March 2016  commerce germany  21

We mourn the loss of our

individual member

Josef Zorn

who passed away unexpectedly in December  

at the age of 79. His presence at events  

will be missed. 

He and his family are in our thoughts.

American Chamber of Commerce in Germany

We mourn the loss of 

Prof. Kurt Masur

who passed away in January at the age of 88.

He was an honorary member of AmCham Germany

who received the Transatlantic Partnership Award (TAPA)  

in 2006. 

He will be missed. 

American Chamber of Commerce in Germany

Conference Highlights
Watch the event film for sights and sounds from the Ninth Transatlan-
tic Business Conference, which took place on October 28-29, 2015 
in Frankfurt/M. The video includes statements of high-level speakers and 
guests, among them Penny Pritzker, US Secretary of Commerce, and Julie 
Sweet, Group Chief Executive North America at Accenture. At the confer-
ence themed “The Transatlantic Marketplace: Entrepreneurial Respon-
sibility in a Changing World”, speakers from both sides of the Atlantic  
discussed ways to deepen the transatlantic partnership.

▸  To view the event 
film, please scan the 
QR code or visit our 
youtube channel.
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 ▾ What sectors and industries are particularly 
interesting for international companies planning 
to invest in Hesse?

 
 ▵ Al-Wazir: Hesse’s traditional strengths are 

financial services, chemicals and transportation. 
Today, information and communication technol-
ogy is another key sector that attracts increasing 
amounts of direct investments from all over the 
world. With its focal points such as the develop-
ment of company software and IT security the sec-
tor provides an important impetus for those sec-
tors with a traditionally strong presence in Hesse 
– such as chemicals, the auto industry, financial 
services and logistics. 

International investors benefit from the re-
gion’s high performing digital infrastructure. The 
DE-CIX internet hub in Frankfurt/M is of key im-

portance for the data exchange between Eu-
rope and North America. Secure fiberglass net-
works and high performing broadband capacities 
in both urban and rural areas attract even more 
companies. 

 ▵ Waldschmidt: Foreign companies are most 
active in the following sectors: software and IT 
services; automotive suppliers; biotech, pharma-
ceuticals and healthcare; corporate services and 
financial services. Hesse also has the most head-
quarters of international firms in Germany. Across 
the state, advanced manufacturing (Industry 4.0), 
mobility, renewable energy and health clusters 
are leading in Europe. And it goes on… Hesse 
has one of Germany’s strongest economies mak-
ing it one of the most dynamic business regions 
in Europe.

 ▵ Hilgard: Frankfurt/M offers outstanding fea-
tures as a business location for companies of any 
size. The city is the economic and geographical 
center of the Rhine-Main region. With its approxi-
mately 43,000 companies, Frankfurt/M generates 
about a quarter of the GDP of the State of Hesse. 
With 650,000 jobs, it is also the region’s major 
job generator.

 
 ▾ Are there any special business clusters,  

emerging or niche industries?
 

 ▵ Hilgard: Frankfurt/M is most famous as a fi-
nancial hub, but the Rhine-Main region is also 
home to many key target industries, such as the 
creative industries, IT and telecommunications, bi-
otechnology and life science, logistics and indus-
trial production. 

Hesse: Connected to the World
While famous for its financial hub Frankfurt/M, Hesse offers much more. Tarek Al-Wazir, Hesse’s Minister of Economics, 

Energy, Transport and Regional Development, joins Dr. Rainer Waldschmidt, CEO of Hessen Trade & Invest GmbH, 

and Dr. Mark C. Hilgard, AmCham Germany Rhine-Main Regional Committee Chair, to share what makes the 

region so attractive to investors from outside the banking industry.

i n v e s t m e n t  r e g i o n
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one of the major traffic hubs in Europe. In addi-
tion, Frankfurt/M is known as a city of short dis-
tances, which makes it very popular with people 
navigating the city.

 
 ▾ Who can companies interested in the region 

turn to for information and support? 

 ▵ Al-Wazir: If you are located in Hesse, the or-
ganizations of Mr. Waldschmidt and Mr.  Hilgard 
are good contact points. If you are located in 
the US, please visit www.invest-in-hessen.de 
for a start, or you can also turn to the office of 
 FrankfurtRheinMain Corp. in Chicago.

 ▵ Waldschmidt: Of course, interested compa-
nies are invited to contact Hessen Trade & Invest, 
Hesse’s leading economic development agency. 
Our free services include information on establish-
ing a subsidiary in Hesse, real estate pricing, site 
visits, administrative and regulatory issues, as well 
as introduction to companies, industry experts, re-
search institutions and more. 

 ▵ Hilgard: AmCham Germany, headquartered 
in Frankfurt/M, provides support for business de-
velopment in Germany as well as information 
about doing business here. In addition, we offer 
our members access to an excellent global net-
work and to the expertise of our members. Other 
organizations in the Rhine-Main region include 
Frankfurt Economic Development GmbH and 
FrankfurtRheinMain GmbH. 

The region has achieved a prominent position 
as the most important telecommunications node 
in Germany and as a European center for internet 
connections and services. More than 100 lead-
ing telephone companies operate offices here. 
The DE-CIX hub is the most important German 
internet exchange node and the world’s largest 
and most reliable data transfer site. Companies 
based here have easy access to the infrastructure 
they need to navigate the globally interconnected 
world of business successfully.

 ▵ Waldschmidt: Frankfurt/M has developed a 
unique business cluster in Europe with over 50 
data centers – recent locations include  Amazon 
Web Services, SoftLayer, OceanDigital.

 ▵ Al-Wazir: Only London is home to as many 
large-scale data processing centers as Frankfurt/M. 
This is valued by companies across the globe – 
from Silicon Valley as much as from Shenzhen, 
China.

Here’s another special aspect of Hesse: Do you 
know, what a snow globe, a Leica camera, or a 
Braun shaver have in common? They all repre-
sent the successful linking of design and tech-
nology. Our federal state is a hotbed for the cul-
tural and creative economy. This young sector is 
characterized by international advertising agen-
cies, publishing companies and design studios, 
game developers and post-production compa-
nies. It comprises more than 20,000 companies 
and over 120,000 employees in Hesse. 

 ▾ What are the key local advantages of Hesse as 
a business location?

 ▵ Waldschmidt: Hesse differentiates itself as 
a business location with leading-edge infrastruc-
ture, highly-skilled and industrious workforce, 
international atmosphere and diverse economy 
with a well-balanced combination of SMEs and 
renowned global companies. In a nutshell, Hesse 
is where the highest productivity, creativity and 
stability intersect in Germany.

 ▵ Al-Wazir: Its economic strength is largely 
based on the international integration. We are 
the preferred destination for direct foreign in-
vestment into Germany and our producing com-
panies earn more than half of their turnover in 
foreign markets. 

Due to their capacity for innovation, the com-
panies in Hesse offer excellent products and ser-
vices catering to the needs of their customers, 
whether they are located in the US, in Europe or 
in rapidly developing countries like China or In-
dia. Our central location and transport infrastruc-
ture make it possible to supply the entire Europe-
an market from here, with more than 500 million 
consumers.

 ▵ Hilgard: Especially the Rhine-Main area is 
easy to reach and very well connected. Frankfurt 
Airport is the world’s eighth largest airport, with 
56 million travellers annually. The well-developed 
interstate and railway networks make Frankfurt/M 
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lackRock is trusted to manage the money 
of its clients, investing on behalf of millions 
of clients of all sizes – individuals, financial 
professionals and institutions. BlackRock 

offers them insight about what to do with their 
money and the products and services that can help 
them plan for a better financial future.

Clients around the world are supported in 
meeting their goals and overcome challenges 
with a range of products that include separate 
accounts, mutual funds, iShares® (exchange- 
traded funds), and other pooled investment vehi-
cles. BlackRock also offers risk management, ad-
visory and enterprise investment system services 
to a broad base of institutional investors through 
BlackRock Solutions®. 

Helping clients meet their goals 

BlackRock was founded in New York in 1988 
by eight partners, five of whom remain active in 
the firm today. It has grown from a start-up to a 
market leader by attracting clients and employ-
ees, and by acquiring several other asset manage-
ment companies along the way. Throughout this 
evolution, BlackRock has maintained its focus on 
managing assets on behalf of its clients, as well 

BlackRock – Leading in the New 
World of Investing

as providing risk management and advisory ser-
vices. Clients of the firm include corporate, public 
and multi-employer pension plans, governments, 
insurance companies, official institutions, endow-
ments, foundations, charities, corporations, banks, 
sovereign wealth funds, mutual funds, and indi-
viduals around the world.

Leading asset and risk management

BlackRock was founded as a stand-alone in-
vestment management company focused on pro-
viding asset management and risk management 
services to clients. It brings together expertise 

▸ ABOUT THE COMPANY

BlackRock is a global leader in investment 
management, risk management and advisory 
services for institutional and retail clients. 
Over 135 investment teams manage 7,700 
portfolios worth $4.645 trillion. The firm has 
approximately 13,000 employees in more 
than 30 countries and a major presence in 
global markets, including North and South 
America, Europe, Asia, Australia and the  
Middle East and Africa. 

across capital market sectors and asset alloca-
tion, portfolio management, financial modeling 
and risk management disciplines.  BlackRock’s 
fiduciary culture differentiates it from sell-side 
firms. Its focus on asset management and risk 
management services is very different from a 
bank that offers deposits, loans, and other prod-
ucts to customers.

As investors increasingly need outcomes in 
today’s challenging environment, they are seek-
ing guidance and unified solutions that span the 
globe, asset classes and the full spectrum of prod-
ucts more than ever. BlackRock has been a trusted 
advisor to many institutional investors worldwide. 
Our teams in Frankfurt/M and Munich combine 
this global platform with local expertise to service 
our clients based in Germany.   

e x e c u t i v e  m e m b e r  s p o t l i g h t

Markus Taubert
Head of Institutional Business
BlackRock
Max-Joseph-Str. 6
80333 München
T +49 89 42729-5878
E markus.taubert@ 
 blackrock.com
W www.blackrock.com

   Asset and risk Management     Advisory Services     Private and institutional clients across the globe
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From December 2015 to February 2016

EXECUTIVE MEMBERS

Bavarian International School e.V. 
Dr. Cristiane Sorenson
Director
Haimhausen 

BlackRock Investment Management 
(UK) Limited German Branch 
Markus Taubert 
Head ICB Germany & Austria
München

Damovo Deutschland  
GmbH & Co. KG 
Carl Mühlner
Managing Director
Düsseldorf

DEUTZ AG  
Christian Krupp
Senior Vice President  
Finance, Public & Investor Relations
Köln

Giesecke & Devrient GmbH
Dr. Walter Schlebusch 
Vorsitzender der Geschäftsführung & CEO
München 

Kleinbongartz & Kaiser oHG  
KUKKO-Werkzeugfabrik 
Michael Kleinbongartz 
Geschäftsführender Gesellschafter
Hilden
 
CORPORATE MEMBERS

A&R Maven Solutions GmbH
Rüdiger Harisch
Managing Director
Berlin

AEB GmbH 
Dr. Ulrich Lison
Portfolio Manager &  
Mitglied der Geschäftsleitung
Stuttgart

Airbnb Germany GmbH 
Tim Klaws
Head of Public Policy DACH
Berlin

Celgene GmbH 
Martin Völkl 
Director Market Access & Public Affairs
München 

Consigen GmH 
Giordano Righi
Managing Director
Düsseldorf

Dürr Dental GmbH 
Stefan Pfanzelt
Kaufmännischer Leiter
Bietigheim-Bissingen

HAYS 
Natascha Grams
Global Account Executive
Tampa

HERMA GmbH 
Martin Kühl 
Vice President Labelling Machines
Filderstadt

JENOPTIK AG 
Dr. Stefan Stenzel
Executive Vice President
Wedel  

Kirkland & Ellis International LLP
Wolfgang Nardi
Partner
München 

LNE Group GmbH 
Yannis Salavopoulos 
Senior Advisor Europe, Government,  
Public Affairs & Strategy
Berlin

maexpartners GmbH 
Frauke Christiansen
Partner
Düsseldorf

PATEV Associates GmbH 
Risto Lahti
Partner
Karlsruhe 

Trinavis GmbH & Co. KG 
Thomas Goebel
Partner
Berlin 

DELEGATED MEMBERS

AT&T Global Network Services 
Deutschland GmbH
Doris Osterloh

Becton Dickinson GmbH
Stefan Debast

BlackRock Investment Management 
(UK) Limited German Branch
Sandro Bund
David Erichlandwehr
Peter Scharl
Christian Staub

Celgene GmbH
Dr. Andreas Jäcker
Heike Mantel

Commerzbank AG
Markus Hahn
Christian Wältermann 

Damovo Deutschland  
GmbH & Co. KG
Robert Zeif 

DEUTZ AG
Dr. Margarete Haase

Dürr Systems GmbH
Joachim Kaufmann

Dussmann Stiftung & Co. KGaA
Dr. Hans-Jürgen Meyer  

Fidelity International FIL Investment 
Management GmbH
Gerhard Engler

Freshfields Bruckhaus Deringer LLP
Dr. Stephan Waldhausen 

Graf von Westphalen Rechtsanwälte 
Steuerberater Partnerschaft mbB
Felix Wolf

Hilton Munich City
Martin Soerensen

HOMAG Group AG
Pekka Paasivaara

KIDDE-DEUGRA  
Brandschutzsysteme GmbH
Wolfgang Ott

Kleinbongartz & Kaiser oHG  
KUKKO-Werkzeugfabrik
Christian Knoche

Monster Worldwide Deutschland 
GmbH
Thomas Zahay 

Philip Morris GmbH
Elfriede Buben

Procter & Gamble Germany  
GmbH & Co Operations oHG
Jochen Brenner 
Dr. Constantin P. Loebus

proXcel GmbH
Sylvia Friedberg

Schenck RoTec GmbH
Dr.-Ing. Ralf-Michael Fuchs

Shainin GmbH
Constantin Berg
Daniel Partsch 

Tishman Speyer Properties 
Deutschland GmbH
Wolfram Lehr
Nils Skornicka

TÜV Technische Überwachung  
Hessen GmbH
Reiner Block

Uber Germany GmbH
Christian Freese
Christoph Weigler

INDIVIDUAL MEMBERS

Harald Arndt
Egid Baumgartner
Christian W. Jakob
Aman Khan 
Marcel Kiessling
Dirk Stolte 
Prof. Dr. Thomas Streil
Peter Wältermann

Sibylle Wagner
T +49 69 929104-31
E swagner@amcham.de

Alexandra Schulz
T +49 929104-52
E aschulz@amcham.de

For more information 
about your membership, 
upgrading your member-
ship or how to become 
a member of AmCham 
Germany, please contact:
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Our topics will include:

   Innovations – Drivers of the Economy

   Special Report: 113th AmCham Germany Annual Membership Meeting

   Investment Region: Baden-Württemberg

Contact: 
Sabine Karbowy
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M +49 171 7579768
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i m p r i n ts p e c i a l  r e p o r t

Board of Directors Winter Meeting

Berlin, Dec. 3. Bianca Bourbon, General Man-
ager for Germany, Denmark, Finland and Iceland, 
was the host of the winter meeting at Coca- 
 Cola Deutschland in her role as a member of the 
 AmCham Germany Board. 

In her presentation on building trust as a basis 
for sustainable business success, she provided an 
unique glimpse into the corporate culture behind 

one of the world’s most iconic brands and also 
served as an impetus for the lively and insightful 
discussion that followed.

James A. Boughner, Minister-Counselor at 
US Embassy Berlin, and Jonas Emmerich, Pres-
ident of the Young Transatlantic Initiative (Initia-
tive junger Transatlantiker) were among the guest 
speakers and gave valuable insights.  

Pictured here are (from left): Boughner; AmCham Germany President Bernhard Mattes; Bourbon

4
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c h a m b e r  c a l e n d a r

AmCham Germany 
2016 event highlights 

Please see 
www.amcham.de
for the latest updates

Light blue = 
events wholly or
partially in English

March 21

Business After Hours

Sabrina Fritz
ARD Hörfunkstudio 
Washington DC

Stuttgart

March 23

Expert Briefing: KPMG

Topic: Foreign direct  
investments between  
US and Germany

Munich

April 7

AmCham Germany Forum

Stefan Winners
Member of the  
Management Board
Hubert Burda Media 
Holding

Munich

April 13

Business Luncheon 

Gordon Riske 
CEO 
KION GROUP AG

Frankfurt/M

April 20

Expert Briefing

Helen Prinzessin zu 
Oettingen-Wallerstein 
HOW Signature Properties 
GmbH and
Dr. Werner H. Born, Partner
Rittershaus Rechtsanwälte

Munich

April 25

Business Luncheon

Monisha Kaltenborn 
Team Principal and 
Stakeholder
Sauber Formula One Team

Stuttgart

April 29

113th Annual Membership 
Meeting

Driving Digital Transforma-
tion with Your Workforce 
and Customers –  
Transatlantic Success 
Stories

Leipzig

May 10

AmCham Germany Forum

Prof. Hans-Jürgen Papier
Präsident a.D.
Bundesverfassungsgericht

Munich 

May 30

Memorial Day

Federal holiday in the US

May 30

Business Luncheon

Prof. Dr. Birgitta Wolff
President
Goethe University of 
Frankfurt

Frankfurt/M

July 1

Fourth of July  
Celebration

Frankfurt/M

July 4

Independence Day

Federal holiday in the US

July 18

AmCham Germany Forum

Sabine Leutheusser-
Schnarrenberger
Bundesjustizministerin a.D.
Vorstandsmitglied der
Friedrich-Naumann-Stiftung

Munich  

August 25

International Summer 
Business Barbecue

Dresden

November 9-10

10th Annual Transatlantic Business Conference 

The Transatlantic Marketplace – Challenges and 
Opportunities Beyond 2016

Frankfurt/M

November 16

Business Luncheon

James W. Herman
US Consul General in 
Frankfurt/M

Stuttgart 

T R A N S AT L A N T I C
Business Conference
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from July 2016 onwards

CEO meeting in 
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