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This is because CSR is not primarily about budgets;

it’s about how we see the future and our own com-

panies in that future. Hence, CSR helps reduce risks

to society and our own companies first and foremost,

and, at the same time, it identifies opportunities 

for society and our own businesses that arise from

this fundamental approach to sustainability. For 

that reason, today we need to have the right, future-

proof products and services to cater to the changing

needs of consumers and customers and to master

the economic, ecological and social challenges of 

our times by drawing on our power to innovate.

Finally, our own activities and achievements must 

be communicated to the interested stakeholders 

in society because only through synchronizing 

our actions and engaging in communication is it

possible to establish and secure credibility in the 

long term.

CSR Will Continue, 
Even in Tough Times

Corporate citizenship will, of course, continue to exist

in the form of companies supporting community

interests outside their core businesses – whether

through donations, sponsorships, public-private

partnerships or other kinds of social commitment 

by companies and their associates. The one or the

other budget may have to be reduced to secure 

the company’s future and the jobs of its associates,

however companies will assume responsibility in 

this area.

It is an integral part of American corporate culture

and ethics to take responsibility within local com-

munities and to be recognized for this role by these

communities. For that reason, we can and should

increase our involvement in the social discourse on

sustainability and responsibility. �
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Antitrust Laws
EXPERTS IN EU AND COMPETITION LAW – YOUR DIRECT CONTACT

Your fellow AmCham Germany members have the expertise that you are
looking for. Navigate through our network – here are the direct contacts to
get in touch with the professionals to help you and your company! They can
provide you with the answers to all of your questions regarding EU and com-
petition law.
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Specialists

Corporate Responsibility Publication

Published jointly by AmCham Germany and 

the F.A.Z.-Institut each spring, the 2009 Corpor-

ate Responsibility edition focuses on the future

of human resources for companies and society

at large. Eighteen companies contributed their

insights, each offering an individual perspective

on approaches and methods for enriching the

human element in their business relations. In

sharing their expertise, these companies show

not only how they are improving communities

and societies but also how they are enhancing

success within their organizations. The 2010 edition will focus on sustainable business practices,

including both internal and external company processes along the supply chain.

� For more information, please contact Eva Funhoff, Specialist 
Government & Press Relations, T +49 69 929104-41, E efunhoff@amcham.de

“Corporate 
Responsibility 2009:
Human Resources –
Zukunftschancen
für Unternehmen 
und Gesellschaft,”
136 pages,
hardcover, 129.90

The publication can 
be ordered online at
www.amcham.de or
www.faz-institut.de
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