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The Transatlantic Marketplace:
Entrepreneurial Responsibility in  
a Changing World
Ninth Annual Transatlantic Business Conference
Strategic inspiration and impulses for the economic and political partnership

TR ANSATL ANTIC
Business Conference

Shaping the World of Tomorrow
Frankfurt/M, Oct. 28-29. In light of recent geopolitical developments, the theme of this year’s conference  

“Entrepreneurial Responsibility in a Changing World“ could not have been chosen any better. To cope with today’s 

challenges, global megatrends and fast-paced digitization, Germany, Europe and the US will need close transatlantic 

cooperation. At the conference, entrepreneurs and decision makers from both sides of the Atlantic discussed ways  

to deepen economic relations, address global megatrends and shape the world of tomorrow.

I
ndeed, since last year’s conference, the 
world has changed. Europe has been and is  
addressing major challenges inside the EU 
and internationally – from the Greek financial  

crisis to political crises in Syria and Iraq and the 
conflict in Russia/Ukraine. In Germany, the cur-
rent refugee crisis is bringing major challenges.  
To cope, Germany and the EU will need a strong 
alliance and sustainable growth – which can only 
be generated through close transatlantic cooper-
ation. Meanwhile, the US is experiencing a rein-
dustrialization and is at the forefront of a dynam-

ic digitization impacting all areas of life. To move 
forward, the US must rely on more than just trade 
and the service sector. 

All these topics were touched on during 
this year’s Transatlantic Business Conference in 
Frankfurt/M, which brought together around 500 
decision makers from German, American and 
multinational companies as well as representa-
tives from politics and society to discuss objec-
tives and challenges for the EU-US partnership in 
these fast-paced times and how to deepen eco-
nomic relations. 

“The speed at which global change is tak-
ing place is new,” summarized Michael Reuther, 
Member of the Board of Managing Directors at 
Commerzbank AG, when he opened the confer-
ence atop the Commerzbank Tower in downtown 
Frankfurt/M. TTIP is one of the key topics to deal 
with the future, he explained: “We cannot afford 
to cut ourselves off from international trade.”

Geostrategic challenges facing the transatlan-
tic partnership were also the topic of the evening’s 
opening discussion. Kurt Tong, Principal Deputy As-
sistant and Secretary for the Bureau of Economic 
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and Business Affairs at the US Department of State, called 
on the audience to “concentrate on shared values and a 
long history together instead of on the differences in cul-
ture and business.” José Manuel González-Páramo, EU 
Chair of the Trans-Atlantic Business Dialogue (TABD) and 
Executive Member of the Board of Directors at BBVA, em-
phasized that “trade brings peace, because it connects 
people to people.” Panelists Dr. Johannes Thimm, Deputy 
Head of the Research Division The Americas at the Ger-
man Institute for International and Security Affairs, and 
Elmar Brok, Member of European Parliament, connected 
the topics of business and politics. “How can we convince 
the people in Europe that the answer to future challenges 
lies in closer collaboration?” asked Elmar Brok, pointing 
out that economic partnership also strengthens political 
solidarity.  

Reindustrialization and digitization

The next day of the conference picked up this es-
sential question. “More – not less – transatlantic coop-
eration will be the key to a successful future,“ empha-
sized AmCham Germany President Bernhard Mattes in 
his opening speech. He also underlined the importance 
of successfully concluding TTIP negotiations as “another 
bridge over the Atlantic“ that creates additional sustain-
able growth for all partners. 

This was confirmed by John B. Emerson, US Ambas-
sador to Germany. “Today’s security challenges cannot 
be solved at a local or even national level alone. Rath-
er they require multinational, regional and transatlan-
tic cooperation,” he said, underlining  Germany’s role as 
one of America’s strongest allies. He also pointed out 
the importance of economic cooperation in the glob-

ally interconnected world of the 21st century: “TTIP is 
a  common-sense way to more easily connect European 
entrepreneurs to American consumers – and vice versa.” 
The Ambassador is aware that the public debate in Ger-
many does not share this view, but he is convinced that 
concluding TTIP would advance a pro-growth agenda at 
a time when much of the EU is struggling economically. 

Jürgen Thumann, former President of the Federation 
of German Industries (BDI), picked up where Ambas-
sador Emerson had concluded his speech, calling the 
transatlantic economy “a lifeline of the global economy” 
and urging for greater commitment for TTIP. “Headwinds 
must be taken as additional motivation to highlight the 
benefits of the free trade agreement,” he said.

The first panel discussion of the day then focused on 
reindustrialization combined with digitization on both 
sides of the Atlantic, comparing the strengths of the US 
and the EU in global competition. While the US is expe-
riencing an industrial revival, Dr. Wolfgang Eder, CEO of 
voestalpine, is concerned that Germany and the EU are 
falling behind. Julie Sweet, Group Chief Executive North 
America at Accenture, described how the US found its 
way after the financial crisis, reinventing itself in indus-
try tied to digitization.

The conversation also touched on Germany and 
America’s divergent approaches to adapt to  digitization. 
Wayne T. Smith, Member of the Board of Executive 
 Directors at BASF, praised the entrepreneurial spirit of 
US companies and their openness for innovation and 
technology. According to him, in Europe there is far more 
reluctance to embrace new  technologies. Therefore he 
believes that bringing both sides together on new tech-
nologies would create  tremendous opportunities. Panel-
ist Prof. Siegfried Russwurm, Member of the Managing 

“The theme is around the  
complementary aspects of  

digitization and industry, and how 
we can help eachother  

[as transatlantic partners].”
Julie Sweet

Group Chief Executive North America
Accenture

J

“We can set the rules of trade  
together so nobody can undercut 

our high standards.”
Penny Pritzker

US Secretary of Commerce

J

“Let us be standard setters instead
of standard followers.”

John B. Emerson
US Ambassador to Germany

J

“China is in a crisis, the US are  
celebrating their comeback –  

how self-confident is Europe at the  
moment?” 

Dr. Christoph von Marschall
Chief Diplomatic Correspondent

Der Tagesspiegel

J

“Don’t be afraid of partnering,
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“If not a tradition, at least the US 
has 300 years of experience with 

the new.”
Andy Goldstein

Managing Director
Deloitte Digital GmbH

For full coverage of the event, please visit www.transatlantic-marketplace.com
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Board at Siemens, agreed and said it was important that 
the digital and the real world met at some point. 

Transatlantic cooperation is key

One of the highlights of the day was the keynote 
speech by Penny Pritzker, US Secretary of Commerce. 
She stressed the vital importance of a strong, enduring 
alliance between the US and Germany: “We do not and 
will not always agree. But only together can we tackle 
the toughest, most intractable, most pressing political 
and economic problems on our planet.” Pritzker also 
promoted the conclusion of TTIP, saying that “the United 
States and Germany share the view that open, competi-
tive markets offer the best opportunity for us to enhance 
quality of life for our families, workers, and communities. 
TTIP is how we are going to get there.”  

The closing panel of the conference with panelists 
Dr. Thomas Kremer, Member of the Board of Manage-
ment for Data Privacy, Legal Affairs and Compliance at 
Deutsche Telekom; Andy Goldstein, Managing Director 
of Deloitte Digital; Martin Risau, Senior Vice President, 
Analytics and Data Management Practice at HP Enter-
prise Services; and Gisbert Rühl, CEO of Klöckner & Co 
SE, took a closer look at the transatlantic data space. The 
discussion covered the consequences of the suspension 
of Safe Harbor for companies working on both sides of 

the Atlantic. Thomas Kremer urged authorities to finalize 
an improved Safe Harbor framework to provide compa-
nies with the certainty needed for secure data transfer 
between the US and the EU. The discussion eventual-
ly turned to aspects of how companies can accelerate 
development of digital solutions. “Speed is everything 
in this field,” emphasized Gisbert Rühl. Andy Goldstein 
added on the different approaches to digital develop-
ment: “Like all big companies, we have to put on ‘digi-
tal eyeglasses’ – for this we can start our own company, 
go to startups or even rent a startup. These possibilities 
mean that we have to take a close look before investing.”

In his dinner speech, Dr. Paul Achleitner, Chairman of 
the Supervisory Board of Deutsche Bank, called upon the 
guests to intensify transatlantic cooperation: “Germany is 
already one of the most important trade and investment 
partners for the US. With the Internet of Things and In-
dustry 4.0 we could also be a strong partner in the digital 
field. And regarding the capital market, we just need to 
make sure to seize European growth opportunities and 
not give them all away.”

During the two days, participants and speakers repeat-
edly underlined the importance of the transatlantic part-
nership. “It was about business, about people, and about 
collaboration between the two large economic spheres 
of the world – US and Europe,” as summarized by Frank 
 Riemensperger, Vice President of AmCham Germany. 
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B
esides the broad overview the speeches 
provided during the conference day, par-
ticipants could choose among nine differ-
ent workshops taking a deeper dive into 

selected topics of transatlantic business such as 
digital industry convergence. The workshop host-
ed by Accenture Strategy provided some insight on 
how new technologies and business models create 
cross-industry opportunities and how traditional 
industries take their future into their own hands. 

At another workshop conducted by Price- 
waterhouseCoopers (PwC), participants engaged 
in discussions about whether or not German com-
panies have the right mindset and openness for 
innovative technologies to develop a digital cul-
ture and how both countries can learn from each 
other’s strengths. 

The State of Wisconsin, together with the re-
gional development platform Milwaukee 7, ex-
plored strategies for tapping into investment 
opportunities in the US, giving an update on 
emerging trends and current issues ranging from 
taxation and incentives to HR policies. 

Staying on top of the latest developments is 
similarly important for those in charge of com-
pliance at multinational companies, the target 
group for Morgan Lewis’ workshop on interna-
tional business and legal compliance. Together 
with his colleagues, Dr. Christian O. Zschocke, 
Partner at Morgan Lewis, explained how compa-
nies can design and implement an international 
compliance program. 

Medical technology is highly regulated, but  it 
is also an innovative sector with strong growth 
potential. Sybille Gabler from DIN e.V. moderated 
a workshop with experts from the healthcare sec-
tor which presented innovations from within their 
companies. With regards to TTIP negotiations, she 
underlined how important common standards are 
in this sector, because they help open up an oth-
erwise highly regulated market by reducing costs 
for approval processes. 

In the afternoon, Commerzbank’s workshop 
shed light on the role of the US Dollar in interna-
tional financial markets compared to other cur-
rencies like the Euro and the Chinese Renminbi.

Meanwhile, another workshop hosted by 
White & Case discussed integration strategies and 
success factors. Dr. Andreas Knebel and Dr. Robert 
Weber, Partners at White & Case in Frankfurt/M, 
addressed key issues involved in successful inte-
gration such as legal issues together with their 
international colleagues from Los Angeles and 
London.

Cyber risks and data security rank increasing-
ly high on the agendas of many business leaders 
as was evidenced in the workshop conducted by 
Marsh. Participants heard which issues should be 
addressed to enhance information security and 
learned about instruments like cyber insurance 
policies as a possibility to transfer risks.

In an interactive workshop, Andy Goldstein of 
Deloitte Digital shared his experience from years 
working as a serial entrepreneur and angel in-
vestor. He introduced the concept of ‘corporate 
intrapreneurship’ and the key drivers: top man-
agement and innovation culture. “It’s not about 
creating ‘intrapreneurs’, it’s about finding and 
recognizing them,” he said. 

Deep Dive into Topics of Transatlantic Business
Workshop sessions picked up where panels left off on questions of digitization and business strategies.
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