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O
nly time will show whether large
Democratic majorities in Congress are
a blessing or a hindrance for our new
president. At times, both President

Clinton and President Bush were bedeviled by
Congresses of their own parties, unable to con-
trol the congressional agenda and saddled with
blame for congressional
missteps. These are still
early days for the Obama
administration, but there
are encouraging signs. The
new president has suc-
cessfully achieved passage of major legislative
initiatives, such as the Economic Stimulus Bill
and his budget blueprint, and he has cultivated a
bipartisan image and worked to achieve biparti-
san results.

On the other hand, strong partisanship has
become engrained in Congress, particularly in
the House of Representatives, where it is rein-
forced by the many voting districts that are
essentially single-party fiefs where appeal to a

candidate’s party “base” is what assures elec-
tion. That means that many Republican members
who wish to survive the next party primary elec-
tion feel a strong compulsion to demonstrate
opposition to a “liberal” president.

After the stimulus bill vote, White House staff
grumbled that outreach to Republicans had

resulted in only a small gain in votes and some
threatened simply to overpower Republicans on
future initiatives (a difficult task, given the lack of
a veto-proof majority in the Senate). Indeed,
Congress passed the president’s second major
legislative initiative, his first annual budget, with
a notable lack of outreach to the opposition –
and without a single Republican vote. Obama
administration officials portrayed the partisan
vote on the budget as evidence that Republicans

are the party that says no to White House
initiatives to stimulate the economy while offer-
ing no substantial new ideas of their own for
moving the economy forward. It remains to be
seen whether this budget dynamic is a harbinger
of future relations between the Obama adminis-
tration and Congress.

Should the president remain popular, and his
policies continue to receive mass support, uni-
form Republican opposition could cost Republi-
cans additional congressional seats in the 2010
mid-term elections. A return to mindless parti-
sanship would, however, also come at some risk
to the new president, given
his campaign promises and
the serious challenges fac-
ing the United States. With
the likely need for still fur-
ther legislation to address
the recession and other key presidential objec-
tives, it seems likely the Obama administration
will continue to seek bipartisan support for
solutions. �
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Signs of Change? 
President Obama swept into office, in part, because of resurgent voter desire for an 

end to “the old Washington ways of doing business.” Indeed, high hopes for President

Obama and voter fatigue with President Bush provided a tailwind for Democratic

congressional candidates during the 2008 elections. President Obama begins his historic

service with substantial Democratic majorities in both the House and Senate.
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Republican complaints likely benefit the new 

president, deflecting blame from the White House for

unpopular elements of the stimulus bill
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New Members (February 2009 to March 2009)

EXECUTIVE MEMBERS

Alvarez & Marsal 
Deutschland GmbH
Dr. Walter Bickel, Managing Director
München

Equinix (Germany) GmbH
Jörg Rosengart, General Manager
Frankfurt/M

Genworth Financial
Lifestyle Protection
Alexander Hoffmann, Country Manager
Neu-Isenburg

IVC Independent Valuation 
& Consulting Aktiengesellschaft
Wirtschaftsprüfungsgesellschaft
Dipl.-Oec. Andreas Dörschell, Vorstand
Essen

MLawGroup
Dr. Henning Mennenöh, Rechtsanwalt
München

CORPORATE MEMBERS

ADAC Niedersachsen/
Sachsen-Anhalt e.V.
Reinhard Manlik,
Chairman of the Board
Laatzen

ARQIS Rechtsanwälte
Partnerschaftsgesellschaft
Dr. Uwe Henkenborg, Partner
München

BCN Business Consulting Network
GbR
Dipl.-Ing. Edmund Hain, General Manager
Düsseldorf

ConMed Linvatec 
Deutschland GmbH
Dipl.-Ing. Peter Marks, General Manager 
Groß-Gerau

Cornet Technology GmbH
Ravinder Sharma, Managing Director
Frankfurt/M

Gatlin International, LLC
Heidi Boetsch-Loewinsohn,
Business Development Manager
Dallas, TX 75205, USA

GSK Stockmann & Kollegen
Rechtsanwälte
Dr. Rainer M. Herschlein, Partner
Stuttgart

H & R Block
Earl F. Clemons, Jr., Tax Preparation
Flörsheim

Kirchhoff Consult AG
Klaus R. Kirchhoff, Chairman
Hamburg

Mandat 
Managementberatung GmbH
Dr. Guido Quelle, Managing Partner
Dortmund

Marketing- und Entwicklungs-
Gesellschaft Bensheim mbH
Helmut Richter, Geschäftsführer
Bensheim

SA2 Worldsync GmbH
Nihat Arkan, CEO
Cologne

Stanton Chase International
Hamburg GmbH
Holger Uslar, Managing Partner
Hamburg

Vontobel Europe S.A.
Niederlassung Frankfurt am Main
Dipl.-Oec. Matthias Klein,
Managing Director
Frankfurt/M

Welldone Vermarktungsagentur
GmbH
Felix Scheuerpflug, Chairman
Frankfurt/M

DELEGATED MEMBERS

AlixPartners GmbH
Dr. Michael Keppel, Managing Director

Alvarez & Marsal 
Deutschland GmbH
Gerald J. Corbae, Managing Director
Peter Briggs
Franz-Josef Reuter, Senior Director

ARQIS Rechtsanwälte
Partnerschaftsgesellschaft
Dr. Matthias Lang, Partner

ASi Industries GmbH
Holger von Hebel, CEO
Lars-Oliver Stock, Managing Director

AstraZeneca GmbH
Dr. Friedrich von Heyl,
Director PR & Communications
Uta Hoff,
Senior Manager Health Care Affairs
Dr. Hedwig Silies,
Director Health Care Affairs
Dr. Dorothee Sünner, Head of Legal
Department, Compliance Officer

Atreus GmbH
Interim Management Deutschland
Erwin V. Lauschner, Partner

Autodesk GmbH
Ingrid Müller-Hufnagl,
Executive Assistant

Bird & Bird LLP
Dr. Christian Kessel, Partner

Cargill Deutschland GmbH
Cargill GmbH
Dipl.-Kffr. Beate Schierwagen,
Corporate Affairs Manager Germany

Chevrolet Deutschland GmbH
Karl-Heinz Wrede,
Director Markting

ConocoPhillips Continental 
Holding GmbH
Stefan Wulkan,
Manager IS & Business Improvements

Deloitte & Touche GmbH
Wirtschaftsprüfungsgesellschaft
Adrian Schüller, Director
Dr. Peter Thormann, Partner

DREWAG-Stadtwerke 
Dresden GmbH
Dr.-Ing. Rutger Kretschmer,
Director Sales & Trading

ElringKlinger AG
Dr. jur. Christof Dietborn,
General Councel
Thomas Jessulat,
Leiter des Beteiligungsmanagements

Ernst & Young AG
Wirtschaftsprüfungsgesellschaft
Steuerberatungsgesellschaft
Dipl.-Kfm. Ludger Weigel, Partner

Flughafen München GmbH
Sabine Ostermair,
Manager Travel Industry Relations
Alexander Schroll,
Director Traffic Development

General Mills GmbH
David Brodowska, Finance Director
Dipl.-Geograph Konstantin Hauf,
Marketing & Sales Manager
Dionysios Panagiotakis,
Supply Chain Manager

Goetzfried AG – 
Recruiting Experts
Sven Herzberg, Vorstand

ITT Industries Management GmbH
Annette Markow-Blaich,
Head of Tax Department,
Managing Director

IVC Independent Valuation 
& Consulting Aktiengesellschaft
Wirtschaftsprüfungsgesellschaft
Dr. Lars Franken, Vorstand, WP, CFA
Dr. Jörn Schulte, Vorstand, WP, StB

Jefferson Wells GmbH
Dipl.-Oec. Bernhard Paul,
Director Finance & Accounting
Kerstin Thiel, Engagement Manager 
Internal Audit & Controls
Frank Rühl, Engagement Manager Internal
Audit & Controls

Läpple AG
Dr. Daniel Böhmer, CEO

Lone Star Germany GmbH
Alexander Hesse, Managing Director 
Real Estate Investments
Michael Kolbeck, Senior Vice President
Dr. Marcel Köchling, Vice President

MSD SHARP & DOHME GMBH
Kurt Leidner, Director Public Relations

Salzgitter Aktiengesellschaft
Stahl und Technologie
Alexander Heck

Schuler AG
Tobias Apfel, Leiter Unternehmens-
kommunikation & Investor Relations

The Walt Disney Company
(Germany) GmbH
Dipl.-Kfm. Bodo Rauscher,
Executive Director Marketing

ThyssenKrupp AG
Dr. Olaf Berlien,
Mitglied des Vorstands

Xerox GmbH
Jens Heymans, Account Manager

INDIVIDUAL MEMBERS

Ingo Bednarz
Dipl.-Kfm. Marcel Beverungen
Joachim Bielfeldt
Christoph Bruggaier
Dipl.-Ing. Jochen Eberheim
Daniela Finkelstein
Detlef Happel
Dipl.-Ing. (FH) Alois Hauk
Dipl.-Kfm. Jobst-Hermann Heyer
Dipl.-Kfm. Hans-Ulrich Holdenried
Manuela Kikillus
Marianne Krohn
Dr. Scott Maesch
Dr. Matthias Menke
Jan Petke
Julius A. Powell
Jörg Schulze
David Scrimgeour
Dirk Streiber
Nicholas Tedeschi
Dr. Dieter Tober
Mary M. York

HONORARY MEMBERS

Arnold Schwarzenegger
Governor of the State of California
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e c o n o m i c  i n d i c a t o r s i m p r i n t

Customer 
Woes 
and Blows

Proverbs, maxims, adages: Sayings are usually
based on a nugget of truth that lies deeply

embedded in the cultural grain of a nation or
society. So why would Germans spout the phrase
“der Kunde ist König” (the customer is king)
when this aphorism couldn’t be further from the
truth?

Anyone who has ever tried to locate a differ-
ent dress size in a store, or, God forbid, modify an
order at a café (“hold the mayo, bitte”) has
probably been met with either a blank stare or a
downright rude gesture. We’re talking eye rolls,
scoffs or even the dreaded dramatic exhale.

The real maxim should be: “Der Kunde ist
immer eine Belastung,” or the customer is
always a pain, because that’s how waiters and
sales staff usually act: like you’re interrupting
their day by asking them to perform their job and
by wanting to give them your money.

Americans often jump to the conclusion that
the rudeness relates to the lack of a tip-based
service economy. It’s customary here to merely
round up a restaurant bill or hand over a few
coins at the coiffeur. To Amis, this lack of
greased-palm incentive takes the hustle and bus-
tle out of the German street economy.

But that’s an illogical deduction. Most wait-
staff or sales employees in Germany are well
compensated, much more than their minimum-
wage American counterparts. So why can’t a 30-
year-old German do his or her job with a smile,
like a 16-year-old fast-food fry hop from Des
Moines? How come as a customer, you’re not
always right when you’re in Germany?

Blame it on the old world, or, in today’s par-
lance, the old school way of thinking about the
service industry in the public sphere. America
may have been plagued and blessed with the
defining traits race and space, but we’ve always
pretended that class doesn’t matter. We’ve
always said that you can work your way up from
anywhere, that mopping floors never hurt any-
one. It’s different here; your class and educa-
tional status are much less flexible, and chances
are that if you’re a 30-year-old waiter, you’re not
waiting for your big break on Broadway.

Stephanie Soucheray
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June 10

Business After Hours
Achim Winter, CEO,
CCR Logistics Systems
Group AG

Munich

June 10

AmCham Germany Forum
Dr. Andreas Penk,
Vorsitzender der
Geschäftsführung,
Pfizer Deutschland GmbH

Berlin
	

June 16

Briefing:
1st German-American
Entrepreneurship Day
Presenter:
European Business School

Eltville
�

June 16 to 18

Stuttgart automotive 
expos
www.testing-expo.com
www.eac-expo.com
www.engine-expo.com
www.vehicledynamics-

expo.com
www.crashtest-expo.com

Stuttgart

July 3

Fourth of July Summer
Barbeque

Frankfurt

July 4

Independence Day
Public holiday in the
United States 
(observed on July 3, 2009)
	

July 6 to 7

expobusiness congress

www.expobusiness.de

Frankfurt

July 8

Sicherheits Expo 
München

www.sicherheitsexpo.de

Munich

July 8

Business After Hours
International School Villa
Amalienhof

Berlin

Event highlights 
from May 11 
to July 8, 2009

Please see
www.amcham.de 
for all AmCham 
Germany events

Yellow = AmCham Germany event
Green = other event

May 11

AmCham Germany 
Political Talk I 

Topic: The Obama 
Administration Beyond 
the First 100 Days – 
What Are the Prospects for
German-U.S. Relations?

Heidelberg
�

May 11 to 15

ACHEMA 29th International
Exhibition-Congress on
Chemical Engineering,
Environmental Protection
and Biotechnology

www.achema.de

Frankfurt
�

May 12

AmCham Germany 
Political Talk II

Topic: The Obama
Administration Beyond 
the First 100 Days – 
What Are the Prospects for
German-U.S. Relations?

Berlin

May 14

Kongress Länderrisiken
2009

www.laenderrisiken.de

Mainz
	

May 25

Memorial Day
Public holiday in the
United States

May 26

AmCham Germany Forum
Bernhard Mattes, CEO,
Ford-Werke GmbH

Topic: Die Automobil-
industrie im Wandel –
Strategien für eine
nachhaltige Zukunft

Berlin
	

June 3

Briefing: Outsourcing 
of Pension Obligations
Presenter:
Mayer Brown LLP

Frankfurt 

F.A.Z.-Institut iStock

iStock

www.whitehouse.gov Helmut Stettin

June 23

Business Luncheon
Dr. Karl-Theodor Freiherr 
zu Guttenberg,
Bundesminister 
für Wirtschaft und
Technologie

Stuttgart

June 23 to 26

International Super-
computing Conference

www.supercomp.de

Hamburg
�

June 24

AmCham Germany Forum
Ulrich Deppendorf,
Studioleiter und
Chefredakteur,
ARD-Hauptstadtstudio

Berlin

July 1

Briefing: Arbeitsrecht 
in der Krise
Presenter:
Luther Rechtsanwalts-
gesellschaft

Frankfurt
�

iStock

iStock

European Business School

ISC 2008
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At Morgan Stanley, World Wise is an understanding of the world as more complex and more

dynamic than it has ever been. Which means that success is not only a matter of what you’ve
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